
DISCLAIMER: This document is based on the Solution design delivered to the Customer by the company 

Geelmuyden Kiese. The Customer has adapted Geelmuyden Kiese’s work to create this annex and any 

inconsistency or inaccuracy contained in it is the sole responsibility of the Customer. 
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Introduction to the Solution Design
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Background information

This solution design takes a point of departure in the identified needs of the target audience (see right hand figure). Insights pertaining to these needs were collected 

during a thorough consultation process in 2022, including data from across 34 countries, 100+ stakeholders / target audiences, data analysis and desk research.

Collectedly, our findings clearly indicate that to achieve the identified objectives and support the needs of the target audience, a next-generation, future-fit and user-

friendly website should be created, which can act as a portal to the world of Interreg. The overall goal of the website is to increase the perceived value of Interreg as 

such and amplify the impact that is created for EU citizens. This is beneficial to the whole Interreg community as it will help attract new applicants, and make sure the 

policy-makers are aware that funding is creating impact – and will continue to do so.

In this document we present 3 releases ranging from the smallest viable product to a larger community-focused digital platform. As described below, these releases 

are a progression of the same development journey, with release 3 building on the functionalities of release 2 and release 2 on the functionalities of release 1. Below 

we outline how the different site sections and functionalities (including the content in them) serve the target audience and strategic needs.

Acknowledgement of the impact of Interreg

Programme level understanding

Funding possibilities and application

Release 1

Site Sections

• Home (landing page)

• News and stories

• Looking for funding

• Podcasts(existing)

• Programmes overview

• About

Proprietary Functionality

• Newsletter (Level 1)

Overall understanding of Interreg

Guiding and inspirationRelease 2

Site Sections

• Home (landing page)

• News and stories

• Looking for funding

• Podcasts(existing)

• Programmes overview

• About

• + Jobs section

Proprietary Functionality

• Newsletter (Level 1)

• + Embed for ext. sites

• + Campaign support

• + Glossary

Release 3 (optional)

Site sections

• Home (landing page)

• News and stories

• Looking for funding

• Programmes overview

• Podcasts

• About

• Jobs

• +Mypage

Proprietary Functionality

• Embed for ext. sites

• Campaign support

• Glossary

• + User profile/ login

• + Newsletter (Lev. 2)

• + Subscribe to updates

Being in the loop
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Key elements of this Solution Design

Architecture

This document includes 

initial wireframes that 

outline the functionality of 

the three different 

scenarios. The wireframes 

include an indication of 

which modules, templates, 

integrations, and content 

the website will include.

It describes the web system and 

integration architecture of the 

website. The architecture 

considers the necessary level 

of automation and inter-

operability with partnering 

websites.

To avoid costly proprietary 

setups which will be hard to 

maintain in the future, we would 

like to avoid "reinventing the 

wheel" and continue to use

common best practices 

concepts such as micro-

services, headless, and Rest 

API.

Wireframes Func. & tech specifications

Here we describe the 

functional and essential 

technical specifications of the 

solution. The functional 

aspects are based on the 

strategic needs and contain 

the details of end user 

expectations of the product 

functionality. We call this the 

WHAT. The technical

specifications outline the 

needed technical details. We 

call this the HOW.

31 4

User journey maps

0

They describe the 

typical steps that a

typical user goes 

through to complete the 

required action. This 

includes defining 

“moments of truth”, that 

is, the most critical 

steps are in the 

journey.

They have been designed 

using best practice design 

principles, such as atomic 

design which includes 

principles that use building 

blocks as a foundation to 

help users easily organise, 

maintain, and expand on

content compared to static 

page designs.

2

Mockups / Artwork

4

Background information



User Journey Maps
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The user journey maps outline the most characteristic steps that each typical user (archetype) goes 

through, from entering the interreg.eu website to leaving it again.

Background information



Target Audience Archetypes

The Policy maker The Decision maker The Potential applicant The Beneficiary
Staff working in Interreg
Programme Joint Secretariats

Represents (examples) Represents (examples) Represents (examples) Represents (examples) Represents (examples)

- Local, regional & national policy makers

- Committee of the Regions

- EU Parliament members

- Ministries, national agencies, civil 

servants etc.

- Regional & national authorities

- Regions

- Business support organisations

- Trade/industry associations

- Universities / Knowledge institutions

- Municipalities (Local authorities)

- NGOs

- Regions

- Business support organisations

- Trade/industry associations

- Universities / Knowledge institutions

- Municipalities (Local authorities)

- NGOs

Joint Secretariat

- Communication Managers

- Communication Officers

- Head of Joint Secretariat

10-04-2024
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User Journey | The Policy Maker

JOURNEY

STAGES

NEEDS

ACTIONS

USER CONTEXT AND 

FEELINGS

MOMENTS THAT 

MATTER

Discover Interreg See results and impact Go to programme siteFind specific programmesFind information on Interreg

• Julie sees a link to an article about an 

interesting project shared on Twitter by a 

French MEP she follows. 

Julie clicks on the link leading her to a to 

story on interreg.eu about a project under 

the Interreg Alpine Space Programme. 

• Julie needs the narrative format of the 

article to be easy to consume on her 

phone, as she is often on the move.

Julie is not very experienced in the world of 

Interreg and needs to be able to 

understand relevancy and key findings of 

the content without being an expert in the 

domain.

Insightful & brush up on knowledge

• Julie found the article about the project 

insightful.

• She realised that she might need to brush 

up on her knowledge of Interreg as a 

funding scheme and the impact that it has.

• Julie needs to understand what Interreg 

is, does and how it fits in to the broader 

scope of EU.

Where is Interreg in EU system

• Julie wants to know where Interreg fits in with 

the overwhelming amount of funding schemes 

within the EU and understand the high level 

impact that it has. 

Julie feels that this is often communicated in a 

very complex way with very detailed 

information that she rarely has time to dive into.

• After reading the article Julie clicks on 

“About Interreg” as she has become 

curious to learn more about Interreg.

Excited by filtering function

• Julie finds out that there are 22 

programmes covering France and is 

excited that she can use filters to focus on 

the programmes that relates to themes 

she is particularly interested in.

Intuitive & understandable

• Intuitive search and filter functions

• Information easily conveyed

• Guided to where to go next

• Julie clicks to an overview of programmes 

and filters to find programmes in France.

• Julie is curious to see other examples of what 

projects do and what results and impacts are 

achieved for the funding they receive.

• She prefers to understand “by example”, which 

helps her to remember the high-level conclusions 

and re-communicate it.

• Also needs take-away materials with clear facts 

and data to support her argumentation.

Inspired by examples

• She is interested in knowing more about the 

results and impact the programmes achieve.

• Julie finds the article and the accompanying 

case video inspiring and starts to wonder 

which Interreg programmes operate in her 

region and what impact they have.

• Now Julie navigates to the front page of 

interreg.eu and sees that there are many 

stories about a wide range of Interreg 

programmes and projects. 

She clicks on an story about a project she 

finds interesting.

Guiding & easy understanding

• Easily accessible website

• Information easily conveyed

• Guided more more information

Easily understandable

• Information easily conveyed

• High-level understanding of the 

what, why and how of Interreg

Easy understanding & showcasing of 

results

• Information clearly showcase 

results and impact

• Information easily conveyed

Easy access

• Easy access to individual 

programme sites

• Julie clicks on the link to Interreg Alpine 

Space programme site.

• Julie needs to know more detailed 

information about funding, issues 

addressed etc.

Inspired to pursue further information

• She has gained an overview of relevant 

programmes and what they do, but is keen 

to know more about the specific details of a 

number of programmes.

• Julie feels inspired to pursue further 

knowledge of the programmes and projects 

in her region.

• She needs to find out which programmes 

exist in France, what their priorities are 

and what issues these programmes 

address.

Awareness Interest & Understanding

Clicks link on Twitter Reads article Explores other stories Looks for programme Leaves interreg.eu

Relevant format & understandable What & Why of Interreg See examples Find programmes Attain more information

10-04-2024
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User Journey | The Decision Maker

JOURNEY

STAGES

NEEDS

ACTIONS

USER CONTEXT 

AND FEELINGS

MOMENTS THAT 

MATTER

Discover Interreg See results and impact Go to programme siteFind specific programmesFind information on Interreg

Clicks search result on Google

• Uwe has searched for EU cooperation 

schemes on Google and clicks on the 

result for interreg.eu. He is led to the

frontpage of interreg.eu.

Understandable & inspiring

• Uwe is new to the world of Interreg and 

needs to be guided to where to find 

information that can help him assess the 

relevancy of Interreg for his organisation.

• He needs a frontpage that is inspiring 

and makes him want to look further into 

Interreg.

Comprehensible and easy to 

navigate

• He finds that the frontpage is appealing, 

comprehensible and that it guides him to 

what other content exists on the site.

• Uwe has the initial feeling that Interreg

might be a relevant scheme for his 

organization.

What, why & how of Interreg

• He needs to understand what Interreg is, 

does and how it fits into the broader 

scope of EU.

Where is Interreg in EU system

• Uwe wants to know where Interreg fits 

into the EU system.

• He is acquainted with the EU system but 

is in no way an expert, and has the 

feeling that information is often 

communicated in a too difficult language.

Curious from frontpage

• The frontpage has made Uwe curious to 

find out more about Interreg and clicks on 

‘About Interreg’.

Helpful filtering function

• Uwe has found out that there are 20 Interreg 

programmes operating in Germany. He finds 

it helpful that he can filter by region and 

themes to easily gain an overview.

Intuitive & understandable

• Intuitive search and filter functions

• Information easily conveyed

• Guided to where to go next

Looks for programmes

• He clicks to an overview of programmes 

and filters to find programmes in Germany.

Examples of projects

• Uwe needs to know what the 

programmes and projects do and what 

results and impacts are achieved for the 

funding.

• He needs to gain an understanding of 

how Interreg is making an impact on 

citizens in his region.

Knowing more & sign up to newsletter

• Uwe is interested in knowing more about the results 

and impact the programmes achieve to help the 

politicians make more informed decisions on 

European cooperation.

• Uwe found the article inspiring and is curious to see 

what other programmes exist in the region. He is 

therefore excited to see that he can sign up for an 

Interreg newsletter.

Explores stories

• Uwe had noticed that there were several 

stories about programmes and projects 

on the frontpage, which he navigates 

back to and clicks on the most recent 

story to get an initial idea of what 

programmes and projects do.

• He signs up for the Interreg newsletter.

Guiding & easy understanding

• Easily accessible website

• Information easily conveyed

• Guided to where to go for more 

information

Guiding & easy understanding

• Information easily conveyed

• Guided to next level of understanding

Easy understanding & showcasing 

of results

• Information clearly showcase results and 

impact

• Information easily conveyed

Easy access

• Easy access to individual programme 

sites

Leaves interreg.eu

• Uwe has made a shortlist of 

programmes he wants to look further 

into, and he begins by clicking on the 

link to the Interreg North Sea 

programme site.

Attain more information

• He needs to know more detailed 

information about objectives, issues 

addressed, results etc. to further help 

qualify decisions made by the politicians.

Wants more detailed information

• Through filtering, Uwe has gained an 

overview of relevant programmes and 

what they do, but is keen to know more 

about the specific details of some of the 

programmes.

Finds relevant programmes

• Uwe needs to find out which programmes 

exist in Germany, what their objectives 

are and what issues these programmes 

address.

Awareness Interest & Understanding

10-04-2024
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User Journey | The Potential Applicant

JOURNEY

STAGES

NEEDS

ACTIONS

USER CONTEXT 

AND FEELINGS

MOMENTS THAT 

MATTER

Discover Interreg Discover if applicable Decide on programme Go to programme site
Find relevant 

programmes

Search for 

information

Clicks link from colleague

• One of Martins colleagues has 

mentioned that there is an EU 

cooperation scheme called 

Interreg and sent him a link to 

their website. Martin clicks on 

the link, which leads him to the 

frontpage of interreg.eu.

Understandable & informative

• Martin is new to Interreg and the 

EU-system in general, so he 

needs an informative and 

inspiring introduction to Interreg.

• He does not know the language of 

the EU and needs the information 

conveyed in an understandable 

manner.

Easy to navigate

• Martin finds that the frontpage is 

easy to navigate.

• He is inspired to look further into 

Interreg but is still unsure if 

Interreg is relevant for his 

region.

What & why of Interreg

• Martin needs to understand 

what Interreg is and does.

• He needs information conveyed 

in a non-technical and 

straightforward manner.

Organisation of Interreg
• Martin wants to know what is 

distinctive about Interreg

programmes in the overwhelming 

sea of EU funding schemes. 

• He is new to the EU-system but 

has the preconceived notion that 

it is difficult to understand the 

language and content.

Curious from frontpage

• Martin is curious to find out 

more about Interreg and clicks 

on ‘About Interreg’.

• He clicks to stories afterwards 

to see examples of projects 

and is inspired to sign up to the 

Interreg newsletter.

Helpful filtering function

• Martin has discovered that the 

potential application process 

begins by finding a relevant 

programme.

• He knows nothing about the 

different programmes but finds

the filter functionality very useful.

Easy, filterable & informative 

overview

• Simple but informative overview 

of programmes

• Discover programmes by 

search and filtering

Looks for programmes

• Martin has found out that he 

potentially can apply for funding 

under Interreg and thus wants 

to know which programmes 

exist in his region. He clicks to 

an overview of programmes 

and filters to find programmes 

in Sweden.

Application process and info
• Martin needs to know how to participate 

in a programme and needs to know 

about the conceptual application 

process, funding opportunities, how to 

find potential project partners, who to 

contact and monitor upcoming calls for 

proposals.

• He needs the relevant information to be 

easily accessible.

Easy to understand & conceptual

• Martin finds it helpful that he can get 

an overview of the conceptual 

application process to assess what is 

required from his region.

• He finds that the information is easy 

to understand and that the animated 

film about the application process is 

very helpful.

Discover application possibilities

• He wants to know if he potentially 

can apply to a programme and 

clicks on ‘Looking for funding’.

Guiding & easy understanding

• Easily accessible website

• Information easily conveyed

• Guided to where to go next

Guiding & easy understanding

• Quick understanding of what 

Interreg is and does

• Information easily conveyed

• Guided to next level of 

understanding

Easy access & 

comprehensible information

• Access to easily 

comprehensible information on 

the application process

• Access to relevant open calls

Guiding & easy understanding

• Simple but informative overview 

of programme objectives and 

open calls

• Information easily conveyed

• Guided to next step in application 

process

Clicks on relevant programme

• Martin clicks on a programme 

that appears to be relevant for 

him.

Find open call

• He needs to know the programme 

objectives, if there is an open call and if 

so what dates he needs to be aware of 

(ongoing call or is there a closing date).

• Martin needs relevant contact details 

and the information to be easily 

accessible.

Helpful with general information

• He is unsure if the programme is 

appropriate and if there even are open 

calls for him to apply to.

• Martin finds it extremely helpful that the 

programme pages on interreg.eu provide 

him with an overview of open calls, 

relevant information and links to further 

information.

Leaves interreg.eu

• Martin has found out that the 

Interreg Baltic Sea Region 

Programme has an open call, 

which he can apply to. He clicks 

on the link to the individual 

programme site.

Attain more information

• He needs to know more detailed 

information about funding, the 

application process, project 

partners etc. in the programme to 

potentially begin the application 

process.

• Martin needs a starting point for his 

application.

Easy access

• Easy access to individual 

programme sites

Pursues further information

• Martin thinks that the open call in the  

Interreg Baltic Sea Region Programme 

could be relevant for him to apply to, but 

wants more information before doing so. 

• He now feels confident in his general 

knowledge of Interreg and is ready to 

pursue further in-depth knowledge.

Finds appropriate programmes

• He needs to know which 

programmes exist in Sweden and 

what their objectives are.

• Martin needs to know if there is a 

programme that could be 

appropriate for him.

Awareness Interest & Understanding Action

10-04-2024
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User journey | The Beneficiary

JOURNEY

STAGES

NEEDS

ACTIONS

USER CONTEXT 

AND FEELINGS

MOMENTS THAT 

MATTER

See results and impact Go to social mediaFind news from InterregSearch for information

High-level what & why of Interreg

• Sophie needs to know what Interreg does 

on a bigger scale and the impact Interreg 

is having at a European level.

• She needs the information to be easily 

consumable in her busy workdays.

Brush up on Interreg knowledge

• Sophie knows how Interreg work on a 

programme level but not on a bigger 

scale.

• She needs to brush up on how Interreg is 

organised and what the different strands 

do. 

Reads article

• After reading the article Sophie clicks on 

“About Interreg” to brush up on her 

knowledge of Interreg.

Helpful filtering function

• Sophie wants to be up to date with the most recent 

news but do not want to leave the website to go 

back to the newsletter to find the recent relevant 

news.

• While she is familiar with the language used in 

Interreg, she still wants the news to be quick and 

easy to understand and provide a starting point for 

potentially knowing more if she finds it relevant.

Simple & easily understandable news

• Simple overview of news

• Information easily conveyed

Looks for Interreg news

• Sophie navigates to the ‘News’ page as 

she saw another update in the newsletter 

that she wanted to read.

Examples for inspiration

• Sophie needs to see examples of what other 

programmes do to become aware of potential 

cooperation possibilities and synergies 

between her own project/municipality and 

other programmes/projects.

• She needs to get the feeling of being part of 

something bigger.

Easy to understand achievements

• Sophie has little idea what other 

programmes do and what impact they are

having on different levels.

• She is not an expert in the language used 

within the EU system and needs examples to 

be easily conveyed. She finds that the 

podcast conveys the results and impact in an 

understandable and engaging manner.

Explore stories

• Sophie goes to the frontpage, where she 

can see that there are many stories about 

different programmes and projects. She 

clicks on one that she finds interesting.

• She sees that there is a ‘Podcast’ page and 

she goes to listen to the first episode.

Guiding & easy understanding

• Quick understanding of what Interreg 

does and its impact

• Information easily conveyed

Leaves interreg.eu

• On the bottom of the ‘News’ page, Sophie 

notices that Interreg has a Twitter profile 

and LinkedIn page, which she did not 

know. She clicks on the link to the 

LinkedIn page.

Kept in the loop of Interreg news 

• She needs to be kept in the loop on 

updates from Interreg.

• Sophie needs to see inspirational stories 

and best practice examples.

• She needs Interreg to be on a platform 

she actively uses.

Easy access

• Easy access to social media channels

Follow on her preferred platform

• Sophie finds that the newsletter is a good source for 

news but that it is published too infrequently for her to 

feel 100% in the loop of Interreg news.

• She does not use Twitter but is active on LinkedIn, 

which she visits several times a week. Thus, she is 

excited to see that she can follow Interreg on the 

platform for news and updates.

Recent & easy to understand news

• Sophie needs to easily find the most 

recent news that was also highlighted in 

the newsletter.

• She needs the information to be easily 

consumable.

Awareness Interest & Understanding

Discover Interreg

Link in newsletter

• Sophie subscribes to the Interreg 

newsletter. There is a link to an article, 

which she clicks on and lands on an 

article about a digital innovation project in 

the Interreg North West Europe 

Programme on interreg.eu.

Accessible form & language

• Sophie needs the article to be easy to 

consume, as she has a lot of materials to 

read throughout the day.

• She is somewhat experienced in the world of 

Interreg but still needs to be able to easily 

understand relevancy and key findings of the 

content of other programmes and projects.

Insightful & brush up on knowledge

• Sophie found the article about the project 

insightful and inspiring.

• She realised that there might be potential for 

further cooperation and participation in other 

programmes but needs to brush up her 

knowledge of Interreg in general.

Guiding & easy understanding

• Easily accessible website

• Information easily conveyed

• Guided to where to go for more 

information

Easy understanding & showcasing of 

results

• Information clearly showcase 

results and impact

• Information easily conveyed

10-04-2024
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User journey | Staff working in Programme Joint Secretariats

JOURNEY

STAGES

NEEDS

ACTIONS

USER CONTEXT 

AND FEELINGS

MOMENTS THAT 

MATTER

Find relevant programmes Go to keep.euDecide on programme(s)Search for stories

Easy functionality and filtering

• Stephanie needs to easily be able to filter 

and find relevant stories and examples.

• She needs to be made aware that there 

exists a podcasts which deals with issues 

relevant for her.

• She needs to be able to listen to the 

podcast without staying on the page.

Curious to do deep-dive

• Feels intriged to read more about projects

dealing with similar issues as projects in 

her programme do.

More examples & podcast

• Stephanie read the article and wants to 

read more testimonies about similar 

projects, so she clicks into the archive of 

examples and stories. She filters on 

themes to find relevant articles.

• She sees that there is an Interreg podcast 

with an episode on the topic she is 

interested in, which she plays.

Learn more & follow updates

• Stephanie wants to learn more and follow 

the programmes but does not have the 

time to click to individual programme sites 

every week/month.

• She finds the ‘follow programme’ solution 

very useful for an easy overview of 

relevant programme news etc.

Easy sign up & guidance

• Easy to sign up to

• Easy navigation to the different functions

• Guided to where to find more information

Decide & follow

• Stephanie has found several programmes 

interesting and wants to continuously follow what 

they do. 

• She signs up to follow programmes’ news to 

ensure she is in the loop when news are published 

on interreg.eu.

• Simultaneously, she also signs up to the Interreg 

newsletter.

Overview & filtering

• Stephanie needs to easily be guided to where to 

find an overview of programmes.

• She needs to easily be able to find the 

programmes, she is interested in looking further 

into.

• She needs to know which programmes are in the 

same cooperation areas, their priorities and focus 

areas.

Easy navigation

• Stephanie is interested in learning more 

about other programmes but has not 

searched for programmes on interreg.eu 

before.

• She is not sure what all other programmes 

do and is unsure about which 

programmes could be relevant for 

cooperation.

Filters for programmes

• Stephanie reads the stories with great 

interest and is curious to know more about 

the context and the programmes they are 

part of. She clicks on the overview of 

programmes and filters to find the 

programmes she discovered when 

reading the stories.

Up-to-date & filtering

• Up-to-date examples and stories

• Easy filtering functionality

Easy, filterable & informative 

overview

• Simple but informative overview of 

programmes

• Discover programmes by search and 

filtering

Clicks to keep.eu

• Stephanie is interested in benchmarking 

her own programme with the relevant 

programmes to assess differences and 

similarities and where there might be 

potential for collaboration or inspiration. 

Thus, she clicks onto keep.eu.

In-depth information & guidance

• She needs more in-depth knowledge on 

the programmes and benchmarking 

functions.

• Stephanie needs guidance for where to 

find more information (next step in the 

funnel).

Easy sign up & guidance

• Easy navigation

• Guided to where to go after interreg.eu for 

more in-depth information

Go into depth & detail

• Stephanie feels like she needs to go further into the 

programme details to assess potential for 

collaboration etc.

• She feels that interreg.eu cannot provide her with the 

in-depth information she is looking for.

• Although she knows about keep.eu. she finds it 

helpful that there are easy short cuts to the site on 

interreg.eu.

How to follow programmes

• She needs to easily be made aware of the 

possibilities to follow/learn more about the 

individual programmes.

Awareness Interest & Understanding

Discover Interreg

Link on LinkedIn

• Stephanie follows Interreg on LinkedIn 

and sees a post on a project, which

seems to deal with similar issues as her 

own programme addresses.

• She clicks on the link, which leads her to 

an article on interreg.eu about a project

under the Interreg ADRION Programme.

Easy access & comprehensible

• Stephanie needs to quickly be able to 

assess, what the article is about and what 

the key take aways are.

• She is very experienced in the world of 

Interreg but still needs to be able to easily 

understand relevancy and key findings of the 

content of other programmes and projects.

Insightful & inspirational

• Stephanie found the article about the project 

insightful and relevant.

• She realised that there might be potential for 

joint communication across programmes and 

for her programme to learn something from 

that project.

Guiding & easy understanding

• Easily accessible website

• Information easily conveyed

• Guided to where to go for more 

information

10-04-2024
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Solution Design description
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The elements included in the following pages until the end of this document are to be considered as 

requirements for the Supplier.



Summary of 
releases
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Summary of Release 1
The Supplier shall start by building release 1, which includes the elements described below, except for the content, which 

will be provided by the Customer.

Proprietary Functionality

Release 1 shall contain the following site sections:

• Home (landing page)

• News and stories

• Looking for funding

• Programmes’ overview

• Podcasts

• About

• Contact

• Hygiene sections (Cookie, privacy, terms etc.)

Site Sections

Release 1 shall contain the following key 

functionality:

• Newsletter (Level 1)

Description

Release 1 will provide a fully functional and 

engaging website that focuses on the core 

needs of the target audience, offering the 

most used sections, content and 

functionality.

This release will communicate what Interreg

is and why it exists in an engaging and visual 

way that is easy to understand and re-

communicate for Interreg outsiders.

It will offer users access to relevant 

information about the programmes and open 

calls and allow them to view news and 

stories from the world of Interreg.

Solution Design description

10-04-2024
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Level of support for target audience needs

)

Content for initial launch

• Short form copy and FAQ about Interreg

• Generic copy for site sections

• Short form copy to describe programmes, open and 

coming calls and relevant links

Visual assets for initial launch

• Infographic (or similar) to illustrate Interreg in EU 

funding context

• Infographic (or similar) to illustrate who is part of 

Interreg

• Infographic (or similar) to illustrate the application 

process

• Infographic (or similar) to illustrate long-term impact 

of Interreg

• Infographic (or similar) fixed format to be used in 

storytelling articles

• Animation film – “Understand Interreg in 2 mins”

Content for running site (expected per year)

• 12 x campaign highlights for resharing

• 12 x newsletter

• 12 x storytelling articles featuring high-level impact

• 20 x website newsroom updates

• 12 x testimonial content pieces (short form)

• 20 x storytelling articles relating to programme stories

• 15 x infographics for storytelling articles

• 4 x case videos for storytelling articles (edited down

from existing programme videos)

Content (to be delivered by the 

Customer)

Level of support for stakeholder & strategic needs

Joint campaigns

Reach / Traffic



Summary of Release 2 
Creating release 2 is the objective of this contract. This release shall include all the elements of release 1 and add new 

ones specified below. The content will be provided by the Customer as described below. 

Proprietary Functionality

Release 2 shall contain the following site 

sections

• Sections from release 1

• + Jobs

Site Sections

Release 2 shall contain the following key 

functionality

• Newsletter (Level 1)

• Cookie consent management

• + RSS for external sites

• + Embed code for external sites

• + Campaign support

• + Glossary

Description

Release 2 shall provide a fully functional and engaging 

website that focuses on accommodating most needs of 

the target audiences.

The site shall offer the most used sections, content and 

functionality.

This release will communicate what Interreg is and why 

it exists in an engaging and visual way that is easy to 

understand and re-communicate for Interreg outsiders.

The users will have access to relevant information 

about the programmes and open calls, open jobs and 

be able to view news and stories from the world of 

Interreg.

The website shall offer “in context” explanations of 

complex terms and a glossary to support the users to 

understand the content better.

The ecday.eu website will be set up in the campaign 

section of interreg.eu with a focus of serving 

stakeholders’ need for an overview of events.

Finally, it will be possible for programmes to include 

“news from the world of Interreg” on the programmes’

websites via embed code or RSS. This will provide 

quality content to the programmes and generate 

exposure traffic to interreg.eu.

Solution Design description

10-04-2024
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Level of support for target audience needsContent (to be delivered by the 

Customer) 

Level of support for stakeholder & strategic needs

Content for initial launch

• Short form copy and FAQ about Interreg

• Generic copy for site sections

• Short form copy to describe programmes, open and 

coming calls and relevant links

• Glossary

• Campaign toolbox

• Job lists

Visual assets for initial launch

• Infographic (or similar) to illustrate who is part of 

Interreg

• Infographic (or similar) to illustrate the application 

process

• Infographic (or similar) to illustrate long-term impact 

of Interreg

• Infographic (or similar) fixed format to be used in 

storytelling articles

• Animation film – “Understand Interreg in 2 mins”

• Animation film - ”History of Interreg”

• Hero film (for front page)

Content for running site (expected per year)

• 12 x campaign highlights for resharing

• 12 x newsletter

• 15 x storytelling articles featuring high-level impact

• 24 x website newsroom updates

• 16 x testimonial content pieces (short form)

• 23 x storytelling articles relating to programme stories

• 18 x infographics for storytelling articles

• 6 x case videos for storytelling articles (edited down 

from existing programme videos)

• 2 x own-produced case videos

• Creating content for and maintaining EC Day site

Joint campaigns

Reach / Traffic



Summary of Release 3 
Release 3 is optional and builds on release 2 to add customisation options for the users and provides functionality that serves to activate 

the users and generate more reoccurring traffic. 

Proprietary Functionality

Release 3 shall contain the following site 

sections:

• Sections from release 2

• + Mypage

Site Sections

Release 3 shall contain the following key 

functionality:

• Same as release 2

• + User profile and login

• + Customisable newsletter

• + Subscribe to calls

• + Subscribe to programme updates

Description

Release 3 will be a fully functional and 

engaging website that focuses on 

accommodating the full needs of the target 

audiences.

The site shall offer the most used sections, 

content and functionality.

This release will communicate what Interreg is 

and why it exists in an engaging and visual 

way that is easy to understand and re-

communicate for Interreg outsiders.

The users will have access to relevant 

information about the programmes and open 

calls, open jobs and be able to view news and 

stories form the world of Interreg.

The release shall offer full campaign support 

and enable the programmes to feature “news 

from the world of Interreg” on the 

programmers’ websites.

Additionally, the users will have the 

opportunity to create their own profile on the 

site, allowing them to customise preferences, 

get proactive updates on the programmes, 

themes and site sections they are most 

interested in.

Solution Design description

10-04-2024
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Level of support for target audience needsContent (to be delivered by the Customer) 

Level of support for stakeholder & strategic needs

Content for initial launch

• Short form copy and FAQ about Interreg

• Generic copy for site sections

• Short form copy to describe programmes, open and coming calls and 

relevant links

• Content contribution guidelines

• Editorial guidelines

• Content plan

• Communication toolbox

• Glossary

• Campaign toolbox

• Job lists

• Mypage site copy

Visual assets for initial launch

• Infographic (or similar) to illustrate Interreg in EU funding context

• Infographic (or similar) to illustrate who is part of Interreg

• Infographic (or similar) to illustrate the application process

• Infographic (or similar) to illustrate long-term impact of Interreg

• Infographic (or similar) fixed format to be used in storytelling articles

• Animation film – “Understand Interreg in 2 mins”

• Animation film - ”History of Interreg”

• Hero film (for front page)

• Infographic (or similar) to illustrate strands of Interreg

• Infographic (or similar) to illustrate history of Interreg

Content for running site (expected per year)

• 12 x campaign highlights for resharing

• 12 x newsletter

• 20 x storytelling articles featuring high-level impact

• 29 x website newsroom updates

• 18 x testimonial content pieces (short form)

• 27 x storytelling articles relating to programme stories

• 20 x infographics for storytelling articles

• 7 x case videos for storytelling articles (edited down from existing 

programme videos)

• 3 x own-produced case videos

• Creating content for and maintaining EC Day site

• 12 x episodes of the “This is Europe” podcast

Joint campaigns

Reach / Traffic
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The website shall include the following key sections to 

accommodate the users’ needs and the strategic needs.



Website Sections
Solution Design

The website shall include the following high-level sections to address both users and strategic needs

Frontpage

Looking for funding Podcasts AboutJobsProgrammes

Relevant LinksGlossaryCookie Policy Terms and Conditions Accessibility

Contact

Campaigns

News / Stories

Accessible via footer

Only accessible via domain, known URL, link, or feature element on frontpage.

My Interreg

Proprietary Generic 
18
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Front page
Site Section
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Introduction:

The landing page of interreg.eu web shall be focused on establishing 

what Interreg is and why it exists. It will engage users with stories 

and tangible project examples and stories. Finally, it will inspire the 

user to explore the different sections of the website to learn more.

This shall be done by featuring content on the front page from the 

different site sections. This is to help ensuring that users quickly 

understand what Interreg is and why it exists and what the Interreg

website can offer them. Additionally, it will tease the user to find out 

more in the different site sections.

Additionally, the front page shall motivate users to sign up for 

newsletters and follow Interreg on social media channels.

See an illustration of the front page in the following page.

Primary goals for the front page 

to fulfil:

Information

• High-level communication of 

what Interreg is and why it exists

Inspiration

• Inspire users to consume 

content from different site 

sections by teasing for the 

different content sections on the 

site.

Proprietary functionality to be 

included in the front page by the 

Supplier: 

• Search and filter functionality (P)

• Engaging hero element (P)

• Teaser “What is Interreg” (P)

• Teaser “Why does it exist” (P)

• Teaser looking for funding (P)

• Teaser open calls (P)

• News and stories module (G.P)
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Frontpage



Programme Section
Site Section
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Introduction:

The Programme section of interreg.eu shall enable users to easily 

gain an overview of which programmes exist in their selected 

geographies and/or within themes that are relevant to them. 

The users shall be able to intuitively find, filter, and search for 

programmes that are relevant in their specific context.

On the programme detail page, users shall have quick access to 

further information about the programmes. This includes:

• Understanding of the focus of the programme from both a thematic and 

geographical perspective

• Understanding of the high-level impact and ambition of the programme

• Reading success stories of programmes/projects

• Seeing tangible, emotional, and relatable examples

• Easily access more information and take-away materials where relevant

See an illustration of the programme section in pages 23-25.

Primary goals for the 

Programme section to fulfil:

Information
• High level information about which open 

programmes exist

• Being able to use map, search and filters to find 

relevant programmes that are relevant in a 

thematic or geographical context 

• Users should be able to obtain just enough 

information about a programme to identify if it is 

interesting and relevant

• Users need to be guided to where to find 

additional information on a specific programme

Inspiration
Inspire users to explore the programmes, learn more 

about what goes on in relevant programmes. 

Proprietary functionality to be 

included in the Programme section 

by the Supplier: 

• Map, search and filter functionality (P)

• Programmme detail page header

• Programme details bar (P)

• Subscribe to programme updates on 

interreg.eu (P)

• Follow programme on SoMe (P)
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Programme - Map



10-04-2024 24

Programme - Card
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Programme details



Looking for Funding Section
Site Section
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Introduction:

The Looking for Funding section of interreg.eu shall enable the users to 

understand which funding possibilities exist within Interreg, both on a 

conceptual and on a practical level. The users shall be able to identify which 

calls are relevant and do a high-level assessment of whether they are eligible 

to apply for funding or not.

The users shall be able to intuitively find, filter, and search for open and 

upcoming calls that are relevant in their specific context. Additionally, the users 

shall be able to learn more about the funding process in general and find 

answers to frequently asked questions.

On the call detail page users shall have quick access to further information 

about the call. 

This includes:

• Understanding of the focus of the call from both a thematic and geographical perspective

• Understanding of the deadline for the call

• Understanding of who is behind the call

• To see news and stories from the programme that promotes the call

• To have easy access to more information about the call (“where can I learn more”)

Outside section:

The calls database shall also serve as a repository for information on open 

calls. This information will be used on the front page and the programme

details page.

See an illustration of the Looking for Funding section in pages 27-28

Primary goals for the Looking 

for Funding section to fulfil:

Information
• High level information about which 

open calls exist across programmes

• Being able to filter to find calls that are 

relevant in a thematic or geographical 

context 

• Users should be able to obtain just 

enough information about a call to 

assess if it is interesting and relevant

Inspiration
Inspire users to explore the open calls, 

seek more information and ultimately 

apply for the call.

Proprietary functionality to be 

included in the Looking for 

Funding section by the Supplier: 

• Search and filter functionality (P)

• Main page hero (P)

• Call detail page header (P)

• Call details bar (P)

• Eligibility module (P)

• Other relevant calls (P)

• News and stories from the programme that 

promotes call (P)



10-04-2024 27

Looking for funding – Details page
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Looking for funding – details page



Jobs Section
Site Section
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Introduction:

The Jobs section of interreg.eu shall support the users to understand which 

open jobs exist within Interreg. Users shall be able to identify which jobs are 

relevant and get an initial understanding of the job opportunities.

The users shall be able to intuitively find, filter, and search for open jobs that 

are relevant in their specific context. 

On the jobs detail page users shall have quick access to further information 

about the job. 

This includes:

• Understanding of the application deadline for the job

• Understanding of who is behind the job

• To see news and stories from the programme that promotes the job

• To have easy access to more information about the job (“where can I learn 

more / apply”)

Outside section

The job database also serves as a repository for information on open jobs. This 

information is used on the front page and the programme details page.

See an illustration of the Jobs section in page 30.

Primary goals for the Jobs section 

to fulfil:

Information
• High level information about which job 

opportunities exist across programmes

• Being able to filter to find job posts that are 

relevant in a geographical context. 

• Being able to search for job opportunities

• Users should be able to obtain just enough 

information about a job to assess if it is 

interesting and relevant, subsequently be 

guided to the full external job post.

Inspiration
Inspire users to explore the open jobs, seek 

more information and ultimately apply for the 

job.

Proprietary functionality to be 

included in the Jobs section by the 

Supplier: 

• Job card (P)

• Job date (P)

• Job details (P)

• Button (P)

• News and stories module (G.P)

• Search and filter functionality (P)
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Job section



News & Stories Section
Site Section
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Introduction:

This section supports the Customer web editors to create, curate and 

feature engaging news post and stories together with the programmes.

The News and Stories section of interreg.eu shall focus on communicating 

news and engaging stories from the world of Interreg.

It will show how projects create a difference and make an impact through real-

life examples. People and impact, before numbers and stats.

Additionally, the content will highlight the societal relevance of Interreg

programmes and projects by showcasing both the ambition, process and the 

impact created at European, national, regional and local level. 

This shall be done by telling stories with at human perspective and thus putting 

a face on Interreg with videos, testimonials, images and interviews.

Additionally, the section should act as a repository of news and stories 

enabling the users to easily search, find and filter relevant content by 

geography, theme, programme and date.

Outside section

The news and stories database shall also serve as a repository for information 

on news and stories. This information is used on the front page and the 

programme details page

See an illustration of the News section in pages 32-33.

Primary goals for the News section 

to fulfil:

Information
• Understand what happens in the world of 

Interreg on a high-level

• Be presented with storytelling content that is 

engaging and understandable

• Being in the “know” about recent 

developments, results and opportunities 

within relevant themes or geographies that 

are important to them

• Content which tabs into current themes and 

trends

• Being able to search and filter to find 

relevant news and stories that are relevant in 

a thematic or geographical context

Inspiration
• Inspire users with relevant content and 

updates on a regular basis

• Inspire users explore the site and follow 

Interreg social media to stay in the loop

Proprietary functionality to be 

included in the News & Stories 

section by the Supplier:

• Search and filter functionality (P)
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News
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News page



About Interreg Section
Site Section
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Introduction:

The ‘About Interreg’ section of interreg.eu shall be focused on 

communicating what Interreg and why it exists. The section shall give an 

impression of what impact Interreg has across the EU and how 

cooperation across borders has positive effects on a European, national, 

regional and local level.

The section shall contain engaging narrative formats such as:

• Animation films 

• Video-based case stories from “the ground”

• Inspiring infographics

Primary goals for the About 

Interreg section to fulfil:

Information
• Information that supports even ‘Interreg

outsiders’ to understand what Interreg is, 

what it does, where it is ‘coming from’ and 

where it is going

• Information that provides users with an 

understanding of how Interreg fits into the 

context of other funding schemes

• Information that makes it possible for users 

to quickly understand Interreg at a high-level 

and enables them to re-communicate it and 

explain Interreg to others

• Information that underlines the importance 

and beauty of cooperation across borders

Inspiration
• Make the users curious and inspire them 

explore interreg.eu further and follow 

Interreg on social media to stay in the loop

Proprietary functionality to be 

included in the About Interreg

section by the Supplier:

• None



Podcast Section
Site Section
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Introduction:

The Podcast section of interreg.eu shall act as a hub for the existing episodes  

“This is Europe” podcast series.

It shall showcase the current and potentially future podcast series and inspire 

users to listen and subscribe to the podcast. 

Users shall be able to listen to the podcast directly on the page but, most 

importantly, also follow and listen to the podcast via their preferred podcast 

service.

The section shall enable the Customer editors to add additional information to 

each podcast episode including the possibility to tag each episode with 

geography, theme, featured programme and keywords.

See an illustration of the Podcast section in page 36

Primary goals for the Podcast 

section to fulfil:

Information
• High level information about which Interreg

podcasts exist

• Being able identify where to listen to the 

podcast 

• Being able follow “This is Europe” podcast 

series via preferred podcast platform to be 

alerted of potential new episodes

Inspiration
• Inspire users to listen to podcasts and be 

inspired to look for more information and 

stories from the world of Interreg: on the 

website, social media and programme

websites

Proprietary functionality to be 

included in the Podcast

section by the Supplier:

• Podcast CTA (P)

• Podcast description module (P)
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Podcasts



Campaign Functionality
Functionality
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Introduction:

Campaign tool

The interreg.eu web shall contain functionality that supports “always on” and 

temporary campaigns.

Core concept:

All generic content modules shall be usable on campaign pages. This means 

that the editor shall be able to set up campaign pages / sections without 

involving website developers.

The site shall support potential custom developed modules to be added if 

required. However, any potential custom developed functionality shall be 

usable together with the existing generic content modules.

Additionally, the campaign functionality shall support:

• Running on subdomains

• Running on subfolder level

• Separate campaign tracking

• Option for campaign pages to have separate header and menu 

See an illustration of the Campaign Functionality in page 38.

Primary goals for the “Campaign” 

functionality to fulfil:

Information
• Provide engaging information and content 

related to joint campaigns

Inspiration
• Inspire users to explore the full interreg.eu 

website further after visiting the campaign 

site (if relevant for target audience of 

campaign)

Proprietary functionality to be 

included in the Campaign tool by 

the Supplier:

• Google Maps module
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Campaigns



Embed Module for Programmes’ Functionality
Functionality
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Introduction:

The website shall include a newsfeed functionality allowing the individual 

programmes to include news and stories from interreg.eu on their individual 

programme sites. 

This is to be achieved by developing a newsfeed embed module and an RSS feed 

that can show the latest interreg.eu news and stories directly on the programme

websites. 

The module shall be developed in such a way that that it is technology-agnostic and 

thus usable on all programmme sites regardless of how they are built.

If programmes chose to include this on their sites, it shall give good exposure to the 

interreg.eu content and act as traffic driver from programme websites to interreg.eu. 

Additionally, it will serve as an automatic backlink to interreg.eu, which is essentially 

good for search engine performance.

It will also give the programmes the chance to show that they are part of something 

bigger, namely the world of Interreg. 

Programmes shall be able to add this module to their sites with just a few clicks. 

Alternatively, programmes shall be able to choose to integrate with the exposed 

RSS feed. This means that programmes can design the newsfeed to match their 

own website’s look and feel. 

See an illustration of the Embed Module for Programmes’ Functionality in page 

40.

Primary goals for the “Embed 

Module for Programmes” 

functionality to fulfil:

Information
• Expose news and stories to a larger 

audience

• Getting return traffic to interreg.eu

• Improving SEO

Inspiration
• Inspire users to explore visit the full 

interreg.eu website further after seeing the 

featured news elements on the programme

site

Proprietary functionality to be 

included in the Embed Module

by the Supplier

• All
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Embed module



“My Interreg” User Profile 
Functionality
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Introduction:

In release 3, the interreg.eu web shall contain functionality enabling the users to 

create a personal profile to subscribe to programme updates and set personal 

preferences for newsletter content. This is because relevance is a key parameter 

for user satisfaction and the more relevant content interreg.eu can serve, the more 

loyal and engaged users it will have.

This functionality shall work like this: if the user clicks on “follow programme” she 

will get an instant notification (by mail) every time a programme she follows 

publishes a call, job, case, or news on the interreg.eu website. 

This will enable the user to be in the loop of the programmes that are most relevant 

to her.

Additionally, by creating a profile on interreg.eu users will be able to customise

newsletter and subscription services to fit their preferences.

Finally, user profiles will generate a large number of insights into who the users are 

and how they behave on the site. Having a user profile will be the first step for 

potential future content personalisation.

Users will be able to login with the most common login methods, such as 

Facebook, LinkedIn, Google or Apple. This means that the users will be able to 

create a profile and login with just a few simple steps.

See an illustration of the “My Interreg User Profile” Functionality in pages 42-43.

Primary goals for the “My Interreg

user profile” functionality to fulfil:

Information
• Enabling users to customise their 

preferences for what information to get

• Increasing how relevant information can be 

served to the users via newsletter and 

notifications

Inspiration
• Inspire users to engage more with newsletter 

content as they have customised what is 

most relevant to them

Proprietary functionality to be 

included in the Embed Module

by the Supplier

• All
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“My Interreg” Create User Profile 
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“My Interreg” Manage Profile 



Search Functionality 
Functionality
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Introduction:

The search and filter functionality of the interreg.eu website shall empower the 

users to intuitively find, filter, and search for content that is relevant to their 

specific needs. 

The different contexts of the users shall be acknowledged and supported as 

some users might be looking for funding, some for impact stories and others 

for an overview over which Interreg programmes exist and what they do.

A site wide search shall be accessible on all pages via the header menu. 

Equally important, there shall be a dedicated search and filtering functionality 

integrated into selected pages to enable the users to easily search and filter 

down content in real time.

The search results page shall enable the users to further refine and filter

the search results.

The following page outlines the search tactics that the Supplier shall 

incorporate in the search functionality to create the best possible user 

experience and findability of content.

Primary goals for the Search 

Functionality to fulfil:

Information
• Provide the users with easy access to 

searching for relevant information

• Providing users with enough information for 

the users to quickly assess the relevancy of 

the found information

Inspiration
• Inspire users to explore the full interreg.eu 

website via search and filtering to find 

engaging content that is relevant to them

Proprietary functionality to be

included in the Search Functionality 

by the Supplier:

• All



Search Functionality
Functionality

It is a requirement that the website includes an advanced search functionality across the site. This is to fulfil the users’ 

needs and make it easy to find and filter for relevant content. The search functionality shall include the following elements:
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Type-ahead suggestion

Type-ahead suggestion works in such a way that 

when the user starts typing, the search engine 

makes suggestions for what the user may be 

searching for. This will allow the user to see from 

the very beginning of the entry whether she can 

expect to find something. In addition, this feature 

supports the user in avoiding spelling and typos.

Example text

When the search results are displayed, there will 

be a sample of the text to which the search 

relates. This is for the user to quickly assess 

whether the result is relevant. The text that is 

displayed shall also contain the searched word.

Forgiving search

A forgiving search feature will take into account 

that there may be problems with spelling errors, 

singular/plural and synonyms, and despite this, it 

will the user the expected search results.

It shall be possible for editors to continuously 

supplement with new words and terms.

Faceted search

Faceted search means that if the user's first entry 

has been “programmes" but has subsequently 

expanded this to “programmes innovation", then 

the search will now return results where both 

“programmes" and “innovation" are included.

Combine search and filtering

Users shall be able to use a combination of free text search 

and filtering to narrow the search, for example: “only show 

me results under “open calls“”. Additionally, filters will show 

update “live” with number of relevant items in filter. Example 

(Theme 1 (23) ). Finally, the shown order of filters shall 

optimally dynamically adjust to “most used”.

Context indication

Context indication is when each search result 

clearly indicates which section of the result page it 

comes from. This will support the user in finding 

the right information as she can see the context 

wherein the result exists.

See an illustration of the “Search functionality” in pages 46-47. 
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Site wide search
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Search results
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The Supplier shall develop the website in sequential releases. Three of these 

sequential releases are described in detail in the following pages. The Supplier is 

required to start with release 1 as the foundation and then add the functionalities 

described to complete release 2. The elements included in release 3 are optional 

and will be implemented if required by the Customer during the duration of the 

contract. 
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Release 1 Release 2
Site Sections
• Home (landing page)

• News and stories

• Looking for funding

• Programmes overview

• Podcasts

• About

• Contact

• Hygiene sections (Cookie, privacy etc.)

Proprietary Functionality
• Newsletter (Level 1)

• Cookie consent management

Generic Modules
• See generic modules per release slide

Site Sections
• Home (landing page)

• News and stories

• Looking for funding

• Programmes overview

• Podcasts

• About

• Contact

• Hygiene sections (Cookie, privacy, etc.)

• + Jobs section

Proprietary Functionality
• Newsletter (Level 1)

• Cookie consent management

• + RSS for external sites

• + Embed code for external sites

• + Campaign support

• + Glossary

Generic Modules
• See generic modules per release slide

Release 3 (optional)
Site sections
• Home (landing page)

• News and stories

• Looking for funding

• Programmes overview

• Podcasts

• About

• Contact

• Hygiene sections (Cookie, privacy, etc.)

• Jobs

• +Mypage

Proprietary Functionality

• Cookie consent management

• RSS for external sites

• Embed code for external sites

• Campaign support

• + User profile and login

• + Customisable newsletter (Level 2)

• + Subscribe to programme updates

• Generic Modules
• See generic modules per release slide
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Description: Release 1
A basic version of interreg.eu that includes the functionality and generic modules needed to meet core needs and 

expectations of users and stakeholders. It is the foundation of the following releases.

Proprietary Functionality for the 

Supplier to include in Release 1: 

• Home (landing page)

• News and stories

• Looking for funding

• Programmes overview

• Podcasts

• About

• Contact

• Hygiene sections (Cookie, privacy, terms etc.)

Site Sections for the Supplier to 

include in Release 1: 

• Newsletter (Level 1)

• Cookie consent management

Description

Release 1 will present a fully functional and engaging 

website focused on the core needs of the target 

audience.

The site shall offer the most used sections, content and 

functionality.

Release 1 shall communicate what Interreg is and why 

it exists in an engaging and visual way that is easy to 

understand and re-communicate for Interreg outsiders.

Release 1 will offer the users access to relevant 

information about the programmes and open calls as 

well as news and stories from the world of Interreg.

10-04-2024
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Description: Release 2
The Supplier shall deliver Release 2 as described below

• Sections from Release 1

• + Jobs

Site Sections for the Supplier to 

include in Release 2: 

Description

Release 2 will be a fully functional and engaging website focusing 

on the accommodate most needs of the target audiences.

The site will offer the most used sections, content and 

functionality.

Release 2 shall communicate what Interreg is and why it exists in 

an engaging and visual way that is easy to understand and re-

communicate for Interreg outsiders.

The users will have access to relevant information about the 

programmes and open calls, open jobs and be able to view news 

and stories form the world of Interreg.

The website shall offer “in context” explanation of complex terms 

and a glossary to support the users to understand the content 

better.

The ecday.eu website shall be set up in the campaign section of 

interreg.eu with a focus of serving stakeholders’ needs for an 

overview of events.

Finally, it will be possible for programmes to include “news from 

the world of Interreg” on the programmers’ websites via embed 

code or RSS. 

Proprietary Functionality for the 

Supplier to include in Release 2: 

• Newsletter (Level 1)

• Cookie consent management

• + RSS for external sites

• + Embed code for external sites

• + Campaign support

• + Glossary

Generic modules: See overview slide10-04-2024
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Description: Release 3 (optional)

• Sections from Release 2

• + Mypage

Site Sections for the Supplier to 

include in Release 3

Description
Release 3 is optional and will be a fully functional and 

engaging website focused on accommodating the full 

needs of the target audiences.

The site shall offer the most used sections, content and 

functionality.

The site shall communicate what Interreg is and why it 

exists in an engaging and visual way that is easy to 

understand and re-communicate for Interreg outsiders.

The users will have access to relevant information 

about the programmes and open calls, open jobs and 

be able to view news and stories form the world of 

Interreg.

The release will offer full campaign support and enable 

the programmes to feature “news from the world of 

Interreg” on the programmers’ websites.

Additionally, the users will have the opportunity to 

create their own profile on the site, allowing them to 

customise preferences, get proactive updates on the 

programmes, themes and site sections they are most 

interested in.

Proprietary Functionality for the 

Supplier to include in Release 3

• Same as release 2

• + User profile and login

• + Customisable newsletter

• + Subscribe to calls

• + Subscribe to programme updates

10-04-2024
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Generic Modules per Release

53

The Supplier shall develop the following generic modules

Release 1 Release 2

Images

• Image inline

• Image carrousel

• Image 100%

• Image overlay

Text

• Headline modules (s)

• Text modules

• Fact box module

• Inline quotes module 

Video

• Video module(s)

Buttons

• Buttons

• Link button

Call to action

• CTA modules

• SoMe CTA

Hero

• Hero module(s)

Other

• F.A.Q. module 

• Quotes modules

• Bullet list 

• Featured module

• Accordion content module

• Grid layouts

• Footer module

• Theme collection module

• Tabs module

• Popup corner module

Release 3
Same generic modules as in 

Release 2
Images

• Image inline

• Image carrousel

• Image 100%

• Image overlay

Text

• Headline modules (s)

• Text modules

• Fact box module

• Inline quotes module 

Video

• Video module(s)

Buttons

• Buttons

• Link button

Call to action

• CTA modules

• SoMe CTA

Hero

• Hero module(s)

Other

• F.A.Q. module 

• Quotes modules

• Bullet list 

• Featured module

• Accordion content module

• Grid layouts

• Footer module

• Theme collection module

• Tabs module

• Popup corner module

• + Forms module

• + Table module

• + Icon grid module

• + Embed plugins modul
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Functional Requirements
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Proprietary Functionalites

31-10-22 74

Functional requirements

The Supplier shall deliver the proprietary functionalities of the website as described in pages 75-150. 



Front-page

7510-04-2024

The Supplier shall include the following functionalities in the 

“Front-page” section, as described in pages 76-82 (both 

included).



Front-page
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The front-page of the interreg.eu website shall focus on briefly establishing what 

Interreg is and why it exists. It will engage users with stories and tangible project 

examples and stories. Finally, it shall inspire the user to explore the different 

sections of the website to learn more.

This shall be done by featuring content on the front-page from the different site 

sections. This will ensure that visitors in short understand what Interreg is and 

why it exists and what can the Interreg website offer them. Additionally, it will 

tease the users to find about more in the different site sections.

Additionally, the front-page shall motivate users to sign up for newsletters and 

follow Interreg on social media channels.

Proprietary functionality to be included by the Supplier in the “front-page” section:

• Search and filter functionality (P)

• Engaging hero element (P)

• Teaser “What is Interreg” (P)

• Teaser “Why is Interreg” (P)

• Teaser Looking for funding (P)

• Teaser open calls (P)

• News and stories module (G.P)

Site section

(G) = Generic module / functionality

(P) = Proprietary functionality



Front-page
Site Section
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(G) = Generic module / functionality

(P) = Proprietary functionality

Hero Frontpage  (P)

Functional

Special front-page hero module

• Headline

• Text

• Video ( auto playing, no sound)

• Click to hear sound

What is Interreg Frontpage  (P)

Functional

Special front-page content module

• Headline

• Text

• Image

• Button

Header Module (G)



10-04-2024 78

(G) = Generic module / functionality

(P) = Proprietary functionality

Theme collection module  (GP) Functional

Theme collection module is used with 

automatic fetched content

Data

• Content fetch automatically from news 

database

• Sorted by latest

What is Interreg Frontpage (P)

Functional

Special frontpage content module

• Headline

• Text

• Image

• Button

• Subheadline
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(G) = Generic module / functionality

(P) = Proprietary functionality

Explore programmes CTA (P)

Functional

Special front-page content module

• Module headline

• Small headline

• Headline

• Image

• Button

• Auto play video (No sound)

Looing for funding frontpage CTA (P)

Functional

Special front-page content module

• Headlines

• Latest open call cards carousel 

• No of open calls

• Image

• Button to explore all calls (link to call 

section)

Data

• Content fetch automatically from calls 

database

• Sorted by latest
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(G) = Generic module / functionality

(P) = Proprietary functionality

CTA module  (G)

100% Image module  (G)

CTA module  (G)
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(G) = Generic module / functionality

(P) = Proprietary functionality

Newsletter module  (G)

Theme collection module (G)
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(G) = Generic module / functionality

(P) = Proprietary functionality

Embed module  (G)

Footer module  (G)



Programme 
Section
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The Supplier shall include the following functionalities in the 

“Programme” section, as described in pages 84-91(both 

included).



Programme Section
Site Section
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The Programme section of interreg.eu shall enable the users to easily gain an overview 

of which programmes exist in their selected geographies and/or within themes that are 

relevant to them. 

The users shall be able to intuitively find, filter, and search for programmes that are 

relevant in their specific context.

On the programme detail page, users shall have quick access to further information 

about the programmes. This includes:

• Understanding of the focus of the programme from both a thematic and geographical perspective

• Understanding of the high-level impact and ambition of the programme

• Reading success stories of programmes/projects

• Seeing tangible, emotional, and relatable examples

• Easily access more information and take-away materials where relevant

Proprietary functionality to be included by the Supplier in the “Programme” section

• Map, search and filter functionality (P)

• Programme detail page header

• Programme details bar (P)

• Subscribe to programme updates on interreg.eu (P)

• Follow programme on SoMe (P)



Programme Overview – I
Site Section
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(G) = Generic module / functionality

(P) = Proprietary functionality

Header module (G)

Functional
• Filters down programme list on each selection

• Updates map on each selection

• Updates “filter numbers” on each selection

• Click on country show the regions of that country

• Number of elements on list is shortened and can be expanded (Show all)

• All filters can be combined

• Information (i) icons - > Tooltip with explanation

Data
• Content fetched automatically from programme database

Change between map and card view (P)

Filter programmes by stand(type) (P)

Functional
• Filters list of programmes by strand

• Button shows n of programme in each strand

Programme list (P)

Functional
• Shows all programmes on list

• Click on programme sends user to programme

detail page 

• Mouse over on programme shows cooperation 

area of the programme

Change country/region view (P)

Functional
• Changes map view between countries and 

regions

Click on country / region (P)

Functional
• Click on country or region filters programme

list and indicates on map the cooperation area 

that country or region has

• Indication that country or region is selected

Country/Region selected (P)

Functional
• Click remove selection of country or region

Mixed Controls

Functional
• Zooms map +/-, Opens legend (explaining colours on map),

Opens video tutorial that guide on how to use map

Opens advanced filter (P)

Advanced filter (P)

Search (P)

Functional
• Search on programmes

• Search on countries

• Search on regions

• Search on themes

• Search on tags

See details of search in “Search section”
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Programme Overview – Additional Details 
Site Section

Map-based overview of which programmes exist in their selected geographics and/or within themes
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(G) = Generic module / functionality

(P) = Proprietary functionality

Functional

Zoom

• CTRL + Mouse wheel zooms map

• +/. Buttons on map zooms in and out 

• When zooming in with mouse or buttons the map shall change to 

region view when zoomed in to a specific amount 

• When zooming out with mouse or buttons the map shall change to 

national view when zoomed out to a specific amount 

Panning

• Users shall be able to pan the map by dragging with mouse.

Tooltip (P)

Functional

• Mouse over on country or region shall show

country/region nuts 2 and nuts 3 name

Legend (P)

Functional
• Click remove selection of country or 

region

Showing per default:

• EU

• EFTA countries + UK + Greenland

• EU candidate countries

• European Neighborhood Instrument (ENI) 

partner countries

Showing when selected

• Selected region

• Regions involved in programmes with the 

selected regions

Zoom and panning functionality



Programme Overview – I
Site Section

Card-based overview of which programmes exist in their selected geographics and/or within themes
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(G) = Generic module / functionality

(P) = Proprietary functionality

Header module (G)

Functional
• Filters down programme list on each selection

• Updates map on each selection

• Updates “filter numbers” on each selection

• Click on country shows the regions of that country

• Number of elements on list is shortened and can be expanded (Show all)

• All filters can be combined

• Information (i) icons - > Tooltip with explanation

Data
• Content fetched automatically from programme database

Change between map and card view (P)

Functional

Content

• Programme strand

• Programe name

• Programme short text

• Programme logo

• Link to programme details page

• Button (Fixed text)

Programme card (P)

Opens advanced filter (P)

Advanced filter (P)

Search (P)

Functional
• Search on programmes

• Search on countries

• Search on regions

• Search on themes

• Search on tags

See details of search in “Search section”
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Programme Detail Page
Site Section

Access to further information about each programme
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(G) = Generic module / functionality

(P) = Proprietary functionality

Header module (G)

Functional
• Interactive map of nationalities covered by programme

• List of countries covered by programme

• List of regions covered by programme per country

• Search functionality (instant filter down)

• Ability to zoom, pan on map.

• Option for editor to upload image instead of interactive map

• Clicking on country will show regions in “Regions tab”

Data
• Content fetched automatically from programme database

Map search and filter functionality (P)

Subscribe to programme update

on Interreg (P)

Programme details bar (P) Functional
• Logo

• Mail

• Phone

• Address

• Link

• SoMe icons and links

• Deep link to Keep programme projects and partners section

• Deep link to Keep programme profile page

• Other links

• Last updated date

• Apart from “Other links”, all headlines and button text are fixed

Data
• Content fetch automatically from profile data submitted by programmes

See next page

See next page

Text module (G)

88
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(G) = Generic module / functionality

(P) = Proprietary functionality

Video inline Module (G)

Button Module (G)

Follow programme on SoMe(P)

Subscribe to programme update

on Interreg (P)

Functional

Programme social media

• Headline (fixed)

• Icons

• Links

Data

• Content fetch automatically from profile 

data submitted by programmes

Functional

Content

• Headline (fixed)

• Subheadline (fixed)

• Icon

• Button (text fixed)

Functionality

• By clicking button the user (if logged in) is 

subscribed to updates from programme. 

If the user is not logged in, she will be 

prompted to create profile or login.

(See my profile section for details)
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(G) = Generic module / functionality

(P) = Proprietary functionality

Programme featured projects (P)

Programme open calls (P)

Programme open jobs (P)

Functional

Content

• Headline

• Text

• Button (text fixed)

Functionality

• By clicking button the user is taken to the 

external website where more information 

can be found (could be programme

website, YouTube or other)

Functional

See specification in “Looking for funding 

section”

Functional

See specification in “Job section”
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(G) = Generic module / functionality

(P) = Proprietary functionality

Functional

Data

• Content fetch automatically based on 

Tagged to programme

• Sorted by latest

News and stories module (G.P)



Looking for 
Funding Section

9210-04-2024

The Supplier shall include the following functionalities in the 

“Looking for Funding” section, as described in pages 93-

97(both included).



Looking for Funding Section
Site Section
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The Looking for Funding section of interreg.eu shall enable the users to understand which funding 

possibilities exist within Interreg, both on a conceptual as well as a practical level. They shall be 

able to identify which calls are relevant and be able to do a high-level assessment of whether they 

are eligible to apply for funding or not.

The users shall be able to intuitively find, filter, and search for open and coming calls that are 

relevant in their specific context. Additionally, the users shall be able to learn more about the 

funding process in general and find answers to frequently asked questions.

On the call detail page users shall have quick access to further information about the call. 

This includes:

• Understanding of the focus of the call from both a thematic and geographical perspective

• Understanding of the deadline for the call

• Understanding of who is behind the call

• To see news and stories from the programme that promotes the call

• To have easy access to more information about the call (where can I learn more)

Proprietary functionality to be included by the Supplier in the “Looking for 
Funding” Section:

• Search and filter functionality (P)

• Main page hero (P)

• Call detail page header (P)

• Call details bar (P)

• Eligibility module (P)

• Other relevant calls (P)

• News and stories from the programme the promotes the call (P)

Outside Looking for Funding site section

The calls database also serves as a repository for information on open calls. This 

information is used on the front-page and the programme details page.



Calls for Proposal Overview Database
Site Section
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Hero (P)

Functional

• Search in free text (G)

• Call posting content

• role, country, theme, programme

• Tags

• Filter by role, country, theme, programme

• Filter choices and search terms are added 

to “Tags”

• Ability to remove filter/search tags

Ability to remove clear all tags/search

• When filtering and search is performed by 

user the list of open calls should update 

“live” as the user is applying filters

Header module (G)

Headline module (G)

Search and filter functionality (P)

Tab module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality

Functional
• Headline

• Image or colour background

• Automatic counter for number of open 

calls
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Functional

Fields

• Headline (CD)

• Deadline (CD)

• Countries (PD)

• Themes (PD)

• Programme name (PD)

• Programme logo (PD)

• Deadline in x days (CD)

Data

• Call data (CD) fetch automatically from 

calls database

• Deadline CTA element shown if under 70 

days to deadline.

• Deadline text and Deadline CTA element 

not shown if call is set to be continuous

• Programme data (PD) fetch automatically 

from programme database

• Sorted by latest

Interaction

Click on card leads to call detail page

Call card (P)

CTA Module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality
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CTA module (G)

FAQ module (G)

Theme collection module  (G)

Grid module with icons (G)
(G) = Generic module / functionality

(P) = Proprietary functionality
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(G) = Generic module / functionality

(P) = Proprietary functionality

Theme collection module  (G)

Footer module  (G)
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Call for Proposal Detailed Page
Site Section

This page shall provide quick access to further information about each call

10-04-2024
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(G) = Generic module / functionality

(P) = Proprietary functionality

Hero element (P)

Header Module (G)

Call details (P)

Text Modules (G)

Text Modules (G)

Themes (P)

Functional
• Headline

• Images or colour background (Carousel)

• Automatic counter for number of open 

calls

• Deadline CTA element shown if under 70 

days to deadline

98

Functional

Fields

• Headline (fixed) 

• Deadline date/time

• Headline (fixed) 

• Call opened date

• Programme logo

• Programme name

• Programme address

Elements

• Themes 

Button

• External link (programme website)

Data

• All data from call database

98
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(G) = Generic module / functionality

(P) = Proprietary functionalityEligible countries (P)

Call details (P)

99

Functional

Fields

• Headlines (fixed) 

• List of countries

• List of countries with number of regions

Interaction

• When clicking on country with regional eligibility 

only, a list of eligible regions shall be shown

Data

• All data from programme database

99

Functional
Showing latest open calls

Fields on card

• Headline (CD)  

• Deadline date (CD)

• Deadline CTA element(CD)

• List of countries (PD)

• Programme logo (PD)

• Programme name (PD)

• Themes (PD)

• Call data (CD) fetched automatically from calls 

database

• Deadline CTA element shown if under 70 days to 

deadline

• Deadline text and Deadline CTA element not 

shown if call is set to be continuous

• Programme data (PD) fetch automatically from 

programme database
99
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(G) = Generic module / functionality

(P) = Proprietary functionality

Theme collection module  (GP) Functional

Theme collection module is used with 

automatic fetched content

Data

• Content fetch automatically based on 

tagged to programme

• Sorted by latest

Footer module  (G)



Jobs Section
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The Supplier shall include the following functionalities in the 

Jobs section, as described from pages 102- 106 (both included)



Jobs Section
Site Section
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The Jobs section of interreg.eu shall support the users to understand which open jobs exist within Interreg. 

Users shall be able to identify which jobs are relevant and get an initial understanding of the job 

opportunities.

The users shall be able to intuitively find, filter, and search for open jobs that are relevant in their specific 

context. 

On the jobs detail page users shall have quick access to further information about the job. 

This includes:

• Understanding of the application deadline for the job

• Understanding of who is behind the job

• To see news and stories from the programme that promotes the job

• To have easy access to more information about the job (where can I learn more / apply)

Proprietary functionality to be included by the Supplier in the “Jobs” Section:

• Search and filter functionality (P)

• Job card (P)

• Job date (P)

• Job details (P)

• Button (P)

• News and stories module (G.P)

Outside job section

The job database also serves as a repository for information on open jobs. This information is used on the 

front-page and the programme details page

Link to wireframe Link to visual prototype

https://x7bjf6.axshare.com/#id=sv3lwh&p=jobs_overview_page
https://xd.adobe.com/view/f0a5a27c-9254-4a4d-a694-4f86f7d6467a-a5f6/screen/c81279fd-9312-4dec-826d-4c6da0b374f9


Jobs Overview Database
Site Section

The jobs overview database shall provide an overview of which jobs are open across Interreg programmes
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Hero module (G)

Functional
• Search in free text (G)

• Job posting content

• Country

• Tags

• Filter by country

Header module (G)

Headline module (G)

Search and filter functionality (P)

(G) = Generic module / functionality

(P) = Proprietary functionality
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Functional

Fields

• Headline 

• Except text

• Deadline

• Location (city, country)

• Programme name

• Programme logo

Data

• Content fetched automatically from job 

database

• Sorted by latest

Interaction

Click on card leads to job detail page

Job card (P)

(G) = Generic module / functionality

(P) = Proprietary functionality



Jobs Detailed Page
Site Section
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105
Translate module (G)

Functional

Fields

• Headline (fixed) 

• Location (city, country)

• Headline (fixed) 

• Deadline date

• Post date

• Headline (fixed) 

• Programme logo

• Programme name

• Programme address

Button

• External link (new tab)

Image module (G)

(Not mandatory)

Text modules (G)

Job details (P)

Job date (P)

Header module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality
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Button (P)

Functional

Data

• Content fetch automatically based on 

Tagged to programme

• Sorted by latest

News and collection module (G.P)

Functional

Fields

• Headline 

• Except text

• Deadline

• Location (city, country)

• Programme name

• Programme logo

Click on card leads to job detail page

Job card (P)

Functional

• Shows an additional row of job cards

Button (P)

Functional

Button

• External link (new tab) to job post

106



Campaign
Support
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The Supplier shall include the following functionalities in the 

“Campaign” tool, as described in pages 108-113 (both 

included).



Introduction to Campaign Functionality
Site Section

The campaign tool shall allow for both small and larger campaign efforts 
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Campaign tool

The interreg.eu website shall contain functionality that supports 

“always on” and temporary campaigns.

Core concept:

All generic content modules shall be usable on campaign pages. This 

means that the Customer’s web editor shall be able to set up 

campaign pages / sections without involving website developers.

The site shall support potential custom-developed modules to be 

added if required. However, any potential custom-developed 

functionality shall be usable together with the existing generic content 

modules.

Additionally, the campaign functionality shall support:

• Running on subdomains

• Running on subfolder level

• Separate campaign tracking

• Option for campaign pages to have separate header and menu 

Link to wireframe Link to visual prototype

https://x7bjf6.axshare.com/#id=wt76vu&p=ec_day___campaign&g=1
https://xd.adobe.com/view/f0a5a27c-9254-4a4d-a694-4f86f7d6467a-a5f6/screen/95964dd9-403e-49b7-8643-3b446b53b9ba


Campaign Functionality – Example of use
Campaign functional details

The Supplier will develop the campaign functionality so that it enables the creation of campaigns such as the one shown in the example below. 

The Supplier shall make this possible for the Customer  with the Generic content modules to create campaign pages
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Embed module  (G)

Campaign header module (G)

Headline module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality

Attention bar (G)

Text / Image module (G)



Icon grip module (G)

Image carousel module (G)

Headline module (G)

Embed module (G)

Headline module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality
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3 Grid module (G)

Image carousel module (G)

Headline module (G)

Embed module (G)

Headline module (G)

Text module (G)

Sub headline module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality
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Campaign Functionality / Sub Page
Site Section
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Campaign header module (G)

Headline module (G)

(G) = Generic module / functionality

(P) = Proprietary functionality

Text module (G)

Hero module (G)

3 Grid module (G)



News &
Stories Section
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The Supplier shall include the following functionalities in the 

“News and Stories” section, as described in pages 114-120 

(both included).



Introduction to News & Stories Section
Site Section
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The News and Stories section of interreg.eu shall be focused on 

communicating news and engaging stories from the world of Interreg.

It shall show how projects create a difference and make an impact through 

real-life examples. People and impact, before numbers and stats.

Additionally, the content shall highlight the societal relevance of Interreg

programmes and projects by showcasing both the ambition, process and the 

impact created at European, national, regional and local level. 

This shall be done by telling stories with at human perspective and thus 

putting a face on Interreg with videos, testimonials, images and interviews.

The section supports the Customer’s web editors to create, curate and 

feature engaging news post and stories together with the programmes.

Additionally, the section will act as a repository of news and stories enabling 

the users to easily search, find and filter relevant content by geography, 

theme, programme and date.

Proprietary functionality to be included by the Supplier in the “News & Stories” section:

• Search and filter functionality (P)

Link to wireframe Link to visual prototype

https://x7bjf6.axshare.com/#id=n3kuj5&p=news___stories&g=1
https://xd.adobe.com/view/f0a5a27c-9254-4a4d-a694-4f86f7d6467a-a5f6/screen/81e41c09-65b7-4c33-aa23-dcc32e7ede17


News and Stories Page
Site Section

115

(G) = Generic module / functionality

(P) = Proprietary functionality

Hero module  (G)

Campaign header module (G)

Featured news (GP)
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(G) = Generic module / functionality

(P) = Proprietary functionality

Theme collection module  (GP) Functional

Theme collection module is used with 

automatic fetched content

Data

• Content fetch automatically from news 

database

• Sorted by latest

Newsletter module (G)

Headline module (G)

Text module (G)

Search and filter functionality (P)

Functional

• Search in free text (G)

• News content

• Country, theme, programme, date

• Tags

• Filter by, country, theme, programme

• Filter choices and search terms are added 

to “Tags”

• Ability to remove filter/search tags

Ability to remove clear all tags/search

• When filtering and search is performed by 

a user, the list of news should update “live” 

as the user is applying filters

116
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(G) = Generic module / functionality

(P) = Proprietary functionality

News cards  (P)

Follow SoMe module (G)

Footer module (G)

Functional

Fields

• Date

• Headline

• Text

Data

• Content fetch automatically from news 

database

• Sorted by latest

Interaction

Click on card leads to news detail page

Results (P)

Functional

Show number of results

Functional

Click on button loads additional news 

elements

Load more (P)



News Details Page
Site Section

Presents the full news / story post

118

(G) = Generic module / functionality

(P) = Proprietary functionality

118

Functional

Shows authors of news post

Fields

• Headline (fixed) 

• Name

• Programme name

• Link to programme details page

Interaction

• Click on programme name opens programme

details page

Hero module (GP)

(Not mandatory)

Text modules (G)

News authors (P)

Header module (G)

118

Functional
Shows authors of news post

Fields

• Date

• Headline

• Sub headline

Background

• Images or auto-play video

Data

• All data from news item
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(G) = Generic module / functionality

(P) = Proprietary functionality

Fact module (G)

Inline quotes module (G)

CTA module 2

Headline module (G)

Button module (G)
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(G) = Generic module / functionality

(P) = Proprietary functionality

Image carousel (G)

Theme collection module (GP) Functional

Theme collection module is used with 

automatic fetched content

Data

• Latest content fetch automatically from 

news database 

• Sorted by latest



Podcast Section
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The Supplier shall include the following functionalities in the 

“Podcast” section, as described in pages 122-124 (both 

included).



Introduction to Podcast Section
Site Section

The Podcast section shall showcase the “This is Europe” podcast series
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The Podcast section of interreg.eu shall act as a hub for the existing “This is 

Europe” podcast series.

It shall showcase the current and coming series and inspire users to listen 

and subscribe to the podcast. 

Users shall be able to listen to the podcast directly on the page but, most 

importantly, also follow and listen to the podcast via their preferred podcast 

service.

The section will enable the Customer’s editors to add additional information 

to each podcast episode including the possibility to tag each episode with 

geography, theme, featured programme and keywords.

Proprietary functionality to be included by the Supplier in the Podcast section:

• Podcast CTA (P)

• Podcast description module (P)

Link to wireframe Link to visual prototype

https://x7bjf6.axshare.com/#id=8v6do2&p=podcasts&g=1
https://xd.adobe.com/view/f0a5a27c-9254-4a4d-a694-4f86f7d6467a-a5f6/screen/f060735d-e5e0-4d3d-ab8f-444bb4542764


Podcast Page
Site Section

The Podcast page shall present the podcast as shown below
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Hero module (G)

Functional
Fields

• Post headline

• Headline

• Sub headline

• Image

• Text

• Icon headline

• Icons

Interaction

• External link to Simplecast

(3rd party podcast solution paid for by the 

Customer)

Header module (G)

CTA for podcast
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Tab module (G)

Podcast player

Episode description (P)

Functional
• Embedded podcast player from 

Simplecast

Functional
• Fields

• Headline (fixed)

• RTE text content area

Tagging

• Editor shall be able to tag each episode 

with relevant tags such as geography, 

theme, programme and keywords.

Functional
• Ability to open/close podcast cards

Open/close (P)

Functional
• Showing number of episodes in 

season

124



Search
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The Supplier shall include the following specifications in the 

“Search” functionality, as described in pages 126-131 (both 

included).



Introduction to Search & Filter Functionality
Functionality

Sitewide and integrated ‘on page’ search and filtering capabilities
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The search and filter functionality of the interreg.eu website shall empower the users to 

intuitively find, filter, and search for content that is relevant to their specific needs. 

The different contexts of the users shall be acknowledged and supported as some users 

might be looking for funding, some for impact stories and others for an overview over 

which Interreg programmes exist and what they do.

A site wide search shall be accessible on all pages via the header menu. 

Equally important, there shall be a dedicated search and filtering functionality integrated 

into selected pages to enable the users to easily search and filter down content in real 

time.

The search results page shall enable the users to further refine and filter

the search results.

The following page outlines which search tactics the Supplier shall include to create the 

best possible user experience and findability of content.

Link to wireframe Link to visual prototype

https://x7bjf6.axshare.com/#id=fz7bun&p=search_results_page&g=1
https://xd.adobe.com/view/f0a5a27c-9254-4a4d-a694-4f86f7d6467a-a5f6/screen/a2375b66-d0c4-4e97-91dd-7ac79cf96d15/?hints=off


Search Functionality
Functionality

The Supplier shall include an advanced search functionality across the site to fulfill user needs and to make it easy to find 

and filter for relevant content.
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Type-ahead suggestion

Type-ahead suggestion works in such a way that 

when the user starts typing, the search engine 

makes suggestions for what the user may be 

searching for. This will allow the user to see from 

the very beginning of the entry whether she can 

expect to find something. In addition, this feature 

supports the user in avoiding spelling and typos.

Example text

When the search results are displayed, there will 

be a sample of the text to which the search 

relates. This is for the user to quickly assess 

whether the result is relevant. The text that is 

displayed shall also contain the searched word.

Forgiving search

A forgiving search feature will take into account 

that there may be problems with spelling errors, 

singular/plural and synonyms, and despite this, it 

will the user the expected search results.

It shall be possible for editors to continuously 

supplement with new words and terms.

Faceted search

Faceted search means that if the user's first entry 

has been “programmes" but has subsequently 

expanded this to “programmes innovation", then 

the search will now return results where both 

“programmes" and “innovation" are included.

Combine search and filtering

Users shall be able to use a combination of free text search 

and filtering to narrow the search, for example: “only show 

me results under “open calls“”. Additionally, filters will show 

update “live” with number of relevant items in filter. Example 

(Theme 1 (23) ). Finally, the shown order of filters shall 

optimally dynamically adjust to “most used”.

Context indication

Context indication is when each search result 

clearly indicates which section of the result page it 

comes from. This will support the user in finding 

the right information as she can see the context 

wherein the result exists.



Search Fields
Functionality

Enabling search across site and integrated into to dedicated pages

128

(G) = Generic module / functionality

(P) = Proprietary functionality

Header cross site search

On page search

Functional
• Type-ahead suggestion

• Forgiving search

• Faceted search

Shows search results on search results page

Header cross site search 

On page search 

Functional
• Type-ahead suggestion

• Forgiving search

• Faceted search

Instant results on page. Direct filter down of 

results with tags to remove searches

Passive

Active

Typing

10-04-2024



Search Results Page
Functionality

Search results page that enables the users to further refine and filter the search results

129

(G) = Generic module / functionality

(P) = Proprietary functionality

129

Header module (G)
Functional
• Click on section labels filters to only show results within section

Filter on content sections

Section functionality

News card element

Programme card element

Search field
Functional
• Type-ahead suggestion

• Forgiving search

• Faceted search

Functional
• Section headline

• Use paging functionality

• Link to relevant site section

Functional
Content

• Image

• Headline

• Text

Whole card is clickable

Functional
Content

• Headline

• Text

Whole card is clickable



Search Results Page - filter
Functionality

Search results page that enables the users to further refine and filter the search results

(G) = Generic module / functionality

(P) = Proprietary functionality

Functional

Filter on

• Site sections

• Countries

• Regions

• Thematic objectives

• Time and date

Results are filtered and updated in real time

Filters should be usable together with free text search

Filters (P)
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(G) = Generic module / functionality

(P) = Proprietary functionality

131

Calls card element Functional
Content

• Headline

• Countries

• Themes

• Deadline

Whole card is clickable

Jobs card element Functional
Content

• Programme logo

• Headline

• Text

• Deadline

Whole card is clickable

10-04-2024



Create & Manage User Profile & Login
Functionality

This functionality is included in Release 3 only. This functionality shall include the requirements included in pages 132-138 (both 

included) 
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The interreg.eu web shall contain functionality that enables the users to create a 

personal profile to subscribe to programme updates and set personal preferences 

for newsletter content.

This means that if the user clicks on “follow programme” she will get an instant 

notification (by mail) every time a programme she follows publishes a call, job, 

case, or news on the interreg.eu website. 

This will enable the user to be in the loop of the programmes that are most 

relevant to her.

Additionally, by creating a profile on interreg.eu users shall be able to customise

newsletter and subscription services to fit the users' preferences.

Finally, user profiles will generate a large number of insights into who the users 

are and how they behave on the site. Having a user profile is also the first step for 

potential future content personalisation (not considered in the initial roadmap).

Users will be able to login with the most common login methods, such as 

Facebook, LinkedIn, Google or Apple. This means that the users will be able to 

create a profile and login with just a few simple steps.



Create User Profile Page
Functionality

Enabling the user to create a profile on interreg.eu to be able to customise preferences and subscribe to programme updates

133

(G) = Generic module / functionality

(P) = Proprietary functionality

Create profile

Functional

Login options

• Via Apple

• Via Facebook

• Via Google

• Via LinkedIn

• Via e-mail password

Additional information needed

• First name

• Last name

• E-mail address

• Country

• Role

Final step page

• Headline

• Text

• Bullets

• Read/ accept terms and conditions

• Role

Confirmation page and flow

• After sign up, a confirmation page shall be 

shown, and confirmation of e-mail address 

e-mail sent

Hero module (G)

Headline module (G)

Header module (G)

Bullet module (G)

Icon grid module (G)
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Login Functionality
Enabling the user to login on interreg.eu to be able to customise preferences and subscribe to programme updates

134

(G) = Generic module / functionality

(P) = Proprietary functionality

Login

Functional

Login options

• Via Apple

• Via Facebook

• Via Google

• Via LinkedIn

• Via e-mail password

Additional functionality 

• Forgot password

10-04-2024



Manage Profile
Functionality

Enabling the user to manage their profile on interreg.eu to be able to customise preferences

135

(G) = Generic module / functionality

(P) = Proprietary functionality

Edit profile (P)

Functional

Required data

• First name

• Last name

• Country

• Role

• Via e-mail password

Additional functionality 

• Reset password

Hero module (G)

Header module (G)

Headline module (G)

Text module (G)
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(G) = Generic module / functionality

(P) = Proprietary functionality

Manage subscriptions (P)

Functional
Set which programmes to subscribe to updates to

Content

• List of programmes

Interaction

• Add/remove programmes from subscription list

Newsletter 

Preferences (P)

Functional
Manage newsletter content preferences

Content

• Content categories

• Description

Interaction

• Subscribe / unsubscribe to content categories
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(G) = Generic module / functionality

(P) = Proprietary functionality

Newsletter 

Preferences (P)

Geographical preferences (P)

Functional
Manage newsletter content preferences

Content

• Thematic themes

• Description

Interaction

• Subscribe / unsubscribe to thematic themes

Functional
Manage newsletter geographical preferences

Content

• List of countries

• List of regions

Interaction

• Choose multiple countries / regions 
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(G) = Generic module / functionality

(P) = Proprietary functionality

Unsubscribe(P)

Delete profile (P)

Functional
Unsubscribe / resubscribe to newsletter

Content

• Headline

• Subheadline

• Buttons

Interaction

• Unsubscribe / resubscribe to newsletter

• Confirmation message after unsubscribing

Functional
Delete user profile

Content

• Headline

• Subheadline

• Checkbox

• Buttons

Interaction

• Accept terms

• Delete profile

• Confirmation message after profile is deleted

10-04-2024



Embed Modules
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The Supplier shall include the following embed modules, as 

described in pages 140 -149 (both included).



External Embed Modules
Site Section

10-04-2024 140

The Supplier shall build a newsfeed functionality that allows the individual Interreg programmes to include news and stories from interreg.eu on their individual programme sites. 

This is achieved by developing a newsfeed embed module and an RSS feed that can show the latest interreg.eu news and stories directly on the programmes’ websites. 

The module shall be developed in such a way that that it is technology-agnostic and thus usable on all programmme sites regardless of how they are built.

The Supplier shall build this module so that programmes are able to add it to their sites with just a few clicks. Programmes will also be able to choose to integrate with the 

exposed RSS feed. This means that programmes can design the newsfeed to match their own website’s look and feel. 

Programme editor logs in 

to interreg.eu admin

Programme editor generates 

embed code by clicking a 

button

Programme pasts embed 

code on programme website

Step 1 Step 2 Step 3

Latest news from interreg.eu 

is now shown automatically 

on programme websites

Done

How it will work

Link to wireframe Link to visual prototype

https://x7bjf6.axshare.com/#id=n5ktrh&p=embed_elementer___rss&g=1
https://xd.adobe.com/view/f0a5a27c-9254-4a4d-a694-4f86f7d6467a-a5f6/screen/11c40f78-1a5a-49d1-9ec8-79c35ae3e684


Embed Modules
Functionality

The Supplier shall include the following specifications in the embed modules:
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Embed (P)

Functional
Embed module allowing programmes to feature 

interreg.eu news on own programme websites.

Content on news cards

• Image

• Label

• Headline

• Text

• Text link 

Other

• Buttons with CTA to explore other content areas of 

interreg.eu 

Interaction

• Text link on card links to news post on interreg.eu

• Confirmation message after unsubscribing

• CTA buttons that link to sections on interreg.eu

Embed code

• The embed code can be retrieved by programme

editors with access to the interreg.eu CMS admin

RSS

• Interreg.eu should also expose an RSS feed that 

programmes can choose to insert on their own sites

Programme web site

Programme web site



Glossary Section
& Functionality

14210-04-2024

The Supplier shall include the following embed modules, as 

described in pages 143 -145 (both included).



Glossary Section & Functionality
Site Section

10-04-2024 143

The Supplier shall create a glossary functionality that supports the users in understanding 

complex terms and proprietary EU/Interreg terms.

This will be achieved by developing a glossary page that contains all relevant terms 

explained. The content of the glossary will be created by the Customer.

Additionally, the users will be supported by “in content” highlights of words and terms that 

are explained in the glossary. When the user hovers over the highlighted word they will be 

presented with a small tooltip that in short explains the term.

It will be possible for the users to change if the word highlights should be shown on the site 

or not when they use it.

Words will be highlighted automatically on the following pages:

• Programme detail page

• Open call detail page

• Open job detail page

• News/stories detail pages



Glossary Modules / Section
Functionality

This Site section shall be created by the Supplier as described on this page, below: 
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Headline (G)

Functional

Interaction

• Click on letter will show glossary elements under 

that letter

Filter buttons (P)

Glossary element (P)

Functional

Content

• Headline

• Text

• Short text for tooltip (not shown here)

Interaction

• None

On/off buttons (P)

Functional

Interaction

• Click on toggle button will turn off/on word hints on 

all content pages

• User preference should be stored in cookie.



Glossary Module
Functionality

The Highlight of words/terms that is added to the glossary shall be created by the Supplier as described on this page, below:
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Functional

Content

• Headline

• Short text for tooltip

Highlight words (P)

Functional

The glossary module should automatically highlight 

words that in the glossary database. This should as a 

minimum work across programme detail, Calls 

details, jobs details and news/stories details pages. 

Interaction

• On hover a tooltip box should be shown

• On hover exit tooltip box should disappear

Tooltip (P)



Newsletter
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The Supplier shall include the following embed modules, as 

described in pages 147 -148 (both included).



Newsletter
Functionality

This functionality will address the users’ need to feel updated and informed about what happens in the world of Interreg. 
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The Supplier shall build a newsletter functionality based on the following description: 

As part of interreg.eu, users will be able to subscribe to a monthly newsletter. By subscribing to the newsletter, users will be able 

to follow what happens in the world of Interreg with curated news and stories from across programmes.

Initially, the newsletter will be “one size fits all”, meaning that all users will receive the same newsletter.

The newsletter should contain:

• Curated news and stories

• Recent open calls

• Recent open jobs

Based on the learnings from releases 1+2,  the Customer may consider expanding the newsletter functionality in release 3. 

In release 3, the functionality will enable sending out monthly newsletters to all subscribers with personalised content matching 

with the preferences of the individual subscriber. This is to increase the perception of relevancy and thus the open and 

engagement rates of the newsletter.



Newsletter
Functionality

The Supplier shall build the newsletter with the following specifications: 
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Release 1 + 2

Requirements for newsletter

Push newsletter subscribers to newsletter list:

• First name

• Last name

• E-mail

• Role

• Country

The Supplier shall provide the possibility for the Customer 

editor to easily compose the content of the newsletter and to 

send it out to subscribers the same monthly newsletter to all 

subscribers

The newsletter shall include an “unsubscribe” button for 

subscribers to easily opt out of it. 

Release 3

Requirements for newsletter

Push newsletter subscribers to newsletter list:

• First name

• Last name

• E-mail

• Role

• Country

• Preferences on categories, themes and geography

Send out monthly newsletter to all subscribers with 

personalised content matching with the preferences of the 

subscriber

The Supplier shall provide the possibility for the Customer 

editor to easily compose the content of the newsletter and 

to send it out to subscriber. Each subscriber will  receive a 

newsletter with personalised content matching with the 

preferences they select.

The newsletter shall include an “unsubscribe” button for 

subscribers to easily opt out of it. 



Assorted
Functionality

The Supplier shall include the following functionalities in the website:

149

(G) = Generic module / functionality

(P) = Proprietary functionality

Header and menu

Functional
• Logo

• Search field (see search section for further info.)

• Multi layered menu (N of elements and n of sub 

elements)

• Login Button

See search functionality slide for details on search

Header and menu

Functional
• Ability to translate pages via Google Translate 

embedded module or alternative with same or 

better quality and feature set.

Cookie consent box

On page translation

Cookie consent

On page translation

Functional
• Cookie consent management system compliant 

with https://gdpr.eu/cookies/

10-04-2024

https://gdpr.eu/cookies/


Generic Modules

31-10-22 150

Functional requirements



Modular Approach
Content & Functionality Tactics

The Supplier shall build the website following a modular approach.

In order to provide the website with the flexibility to easily grow and evolve over time, the Supplier will follow a 

modular design approach to website development. This involves creating a flexible system of standalone, 

reusable components as opposed to a static collection of pages (templates).

The system of components will essentially be a library of modules that can be mixed and matched, as well as 

used and repurposed to accommodate new content as required.

These modules will act as building blocks which can be arranged to fit into a rectangular grid pattern on a web 

page. The arrangement of the modules to create new pages will be entirely up to the editor. As content needs 

evolve, existing modules can be adapted to fit new needs.

However, there will be some sections or pages on the website where more strict control of which modules are 

available and how they can be used will apply. E.g. programme information page, open calls etc. 

The Supplier shall advise the Customer on which elements shall be made available for these sections and 

provide the necessary UX and design elements and development the site accordingly. 
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Generic Modules
Content & Functionality Tactics

The Supplier shall provide the generic content modules listed below: 
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Images

• Image inline

• Image carousel

• Image 100%

• Image overlay

Text

• Headline modules (s)

• Text modules

• Fact box module

• Inline quotes module

Video

• Video module(s)

Button

• Buttons

• Link button

Call to action

• CTA modules

• SoMe CTA

Hero

Hero module(s)

Other

• F.A.Q. module 

• Quotes modules

• Bullet list 

• Forms module

• Featured module

• Icon grid module

• Table module

• Accordion content module

• Grid layouts

• Footer module

• Attention, top banner

• Theme collection module

• Embed plugins module

• Tabs module

• Popup corner module



Image Modules
Generic modules

153

Inline image

Module that enables showing image in the 

main content areas

Description

• Show image in various formats and 

dimensions

• Option to see image in overlay module

• Option to download image in high 

resolution format

• Option to have image byline

Functional

• Support PNG, JPG and AVIF formats

• High resolution image should not be loaded 

before the user clicks download or view in 

image overlay

Technical

100% image Image carousel Image overlay

Module that enables showing image

in the main content areas in full screen width

Description

Functional

• Show image in various formats and 

dimensions

• Support PNG, JPG and AVIF formats

Technical

Module that enables showing multiple images 

in a carousel in the main content areas. The 

carousel will change automatically.

Description

• Show image in various formats and 

dimensions

• Option to have text on bottom if image 

text should change with the image slider

• Option to have image byline

Functional

• Support PNG, JPG and AVIF formats

Technical

Module that enables to show image in a 

large format in an overlay

Description

• Show image in various formats and 

dimensions

• Option to download image in high 

resolution format

• Option to close overlay box

Functional

• Support PNG, JPG and AVIF formats

Technical

10-04-2024

The Supplier shall provide the image modules as described below: 



Text Modules
Generic modules

154

Headline

Module that enables adding headlines in 

different sizes to main content areas

Description

• Show headlines

• Minimum of 6 sizes

• Ability to use “&shy” tags for word division

Functional

Text Text + fact box Text + image

Module that enables adding text to main 

content areas

Description

Functional

Minimum RTE functions

• Bold

• Underline

• Links

• Italic

• Bullets

Module that enables adding text together with a 

fact box to main content areas

Description

Text

• Same RTE functions as “Text”

Fact box

• Headline

• Text (truncated if needed)

Button

• Button label

• Internal and external links

• New or same tab

Functional

Module that enables adding text together 

with an image to main content areas

Description

• Same RTE functions as “Text”

• Same image functions as “Inline image”

• Option to have image on either left or 

right side

Functional

10-04-2024

The Supplier shall provide the text modules as described below: 



Video and Button Modules
Generic modules

155

Video Video overlay Graphical button Text based button

Module that enables showing video in overlay

Description

Functional

• Show video in various formats and 

dimensions in an overlay

• Option to have video byline

• Ability to close overlay

• Support uploaded MP4, YouTube, Vimeo

Technical

Module that enables adding graphical buttons 

to main content areas and in other modules

Description

• Button label shall be editable per use

• Option to use icon on button

• Internal and external links

• New or same tab

• Option to download file on click

• Option to go to anchor on page

• Background and text colour shall be 

changeable per use (colour scheme)

Functional

Module that enables adding text button to 

main content areas

Description

• Internal and external links

• New or same tab

• Option to download file on click

• Option to go to anchor on page

• Text colour shall be changeable per use 

(colour scheme)

Functional

Module that enables showing video in the 

main content areas

Description

• Show video in various formats and 

dimensions

• Option to play video inline

• Option to see video in overlay module

• Option to have video byline

• Show be useable in multiple grid widths

Functional

• Support uploaded MP4, YouTube, Vimeo

Technical

10-04-2024

The Supplier shall provide the video and Button  

modules as described below: 
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CTA module 1 CTA module 2 CTA module 3 Follow SoMe module

Module that enables creating call to action with 

buttons 

Description

Functional

• Headline

• Text

• Useable in multiple grid widths

• Use colour as background

Buttons – up to 3

• Button label shall be editable per use

• Internal and external links

• New or same tab

• Option to go to anchor on page

• Option for button to shown download icon

• Background and text colour shall be 

changeable per use (colour scheme)

Module that enables creating call to action with 

multiple images or 1 auto play video

Description

Functional

Module that enables creating call to action 

specifically for SoMe

Description

Functional

Module that enables creating call to action 

with icons and buttons 

Description

• Use image or colour as background

• Headline

• Text

• Up to 3 icons

• Up to 3 buttons 

• Useable in multiple grid widths

Buttons

• Button label shall be editable per use

• Internal and external links

• New or same tab

• Option to go to anchor on page

• Background and text colour shall be 

changeable per use (colour scheme)

Functional

• Use image or colour as background

• Headline

• Text

• Up to 3 icons

• Up to 3 buttons 

• Useable in multiple grid widths

Buttons

• Button label shall be editable per use

• External links

• New tab

• Background and text colour shall be 

changeable per use (colour scheme)

• Optional top byline

• Headline

• Text

• 1 auto play video or up to 3 images 

• Images slides automatically

• Change image by clicking circles

• Useable in main content grid width

Button (1)

• Button label shall be editable per use

• Internal and external links

• New or same tab

• Option to go to anchor on page

• Background and text colour shall be 

changeable per use (colour scheme)

10-04-2024

The Supplier shall provide the call to action modules 

as described below: 
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Hero module 1 Hero module 2 Hero module 3

Module that enables creating header on page 

without using images or auto play videos

Description

Functional

• No colour or colour as background

• Headline

• Text

• Up to 2 buttons 

• Useable in main content grid width

Buttons

• Button label shall be editable per use

• Internal and external links

• New or same tab

• Option to go to anchor on page

• Background and text colour shall be 

changeable per use (colour scheme)

Module that enables creating header with date on page using images or auto play videos

Description

Functional

Module that enables creating header on 

page using images or auto play videos

Description

• Use image, video or colour as background

• Headline

• Text

• Up to 2 buttons 

• Useable in main content grid width

• Option to see video with sound

Buttons

• Button label shall be editable per use

• Internal and external links

• New or same tab

• Option to go to anchor on page

• Background and text colour shall be 

changeable per use (colour scheme)

Functional
• Use image, video or colour as background

• Headline

• Top byline

• Text

• Up to 2 buttons 

• Useable in main content grid width

Buttons

• Button label shall be editable per use

• Internal and external links

• New or same tab

• Option to go to anchor on page

• Background and text colour shall be 

changeable per use (colour scheme)

• On news/stories pages date shall be filled automatically

Technical

10-04-2024

The Supplier shall provide the Generic Hero modules 

as described below: 
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Quote module Quote module w/image F.A.Q. module Bullet list module

Module that enables showing quote with image

Description

Functional

• Use colour as background

• Use image

• Quote text

• Name

• Title

Module that enables FAQ module

Description

Functional

Module that enables bullet list with numbers 

or icons

Description

Functional

Module that enables showing quote 

Description

• Use colour as background

• Quote text

• Name

• Title

Functional

• Option to create unlimited bullets

• Text field should be RTE and support  

Minimum RTE functions

• It should be possible to add icons to each 

bullet

• It should be use automatic numbers as 

bullets

• Useable in multiple grid widths

• Option to create unlimited questions

• Answer field should be RTE and support 

images + minimum RTE functions

• It should be possible to open/close each 

questions

• Editor should be able to define if first 

question should be expanded on load

• Useable in multiple grid widths

10-04-2024

The Supplier shall provide the assorted modules as described from 

pages 158 (see below) to 162, both included: 



Assorted Modules 2
Generic modules

Grid modules Newsletter Call to action (CTA) & sign up

Module acts as CTA for newsletter signup and 

enables the sign up to newsletter process.

Description

Functional

Module that enables showing grid elements 

in 2, 3 and 4 columns

Description

Card elements

• Image 

• Headline

• Short text

• Button 

• Video icon

Buttons

• Button label shall be editable per module 

instance

• Internal and external links

• Downloads, video in overlay

• New or same tab

• Option to go to anchor on page

• Background and text colour shall be 

changeable per module (colour scheme)

Functional

CTA state:

• Image

• Small headline

• Headline

• Text

• Button

• Useable in multiple grid widths

Functional

• Module shall be useable in 2,3 and 4 

column grids

• Button and image shall be clickable

Editor options

• Headline shall be optional

• Short text shall be optional

• Use of button shall be optional

• Option to use for download of file (button 

gets download icon)

Signup state:

• Headline

• Subtext

• Field: First name (mandatory)

• Field: Last name (mandatory)

• Field: E-mail address (mandatory)

• Dropdown: Profile

• Check box with terms link (mandatory)

• Button

• Close button

Technical:

Push information to newsletter system

10-04-2024
159
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Footer module Attention module

Module that automatically is added to all pages  

(Apart from campaign pages) 

Description

Functional

Module that enables adding a small banner 

at the vey top of the page. 

Description

Functional

• Text

• Option to use link button

• Close button (closes module)

• Option to up to 4 headlines

• Option to up to 4 links in each column

• Logo

Contact

• Headline

• Contact mail (MailTo) + icon

Social media

• Headline

• Up to 4 follow SoMe icons

Bottom links

• Up to 6 bottom links

• Internal and external links

• New or same tab

Featured module carousel Grid module with icons

Module that enables featuring most important 

content elements. Auto slides between multiple 

elements

Description

Functional

• Image 

• Headline

• Text

• Button

Module that enables showing grid elements 

with icons and text in 2, 3 and 4 columns

Description

Functional

• Option to create 2-4 elements

• Use image or colour as background of 

module

On each element

• Icon/Image

• Text

• Option to choose background colour of 

elements

Links

• Option to add link to each module

• Internal and external links

• New or same tab

• Anchor or overlay

Buttons

• Button label shall be editable per module 

instance

• Internal and external links

• New or same tab

• Background and text colour shall be 

changeable per module (colour scheme)

10-04-2024

Link to wireframe

https://x7bjf6.axshare.com/#id=yor3jw&p=generic_modules&g=1
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Module that enables editor to set up rules-

based popup to be shown on any page 

based on certain conditions.

Description

Functional

Core functionality to be defined by final 

choice of technology stack however the 

support for the following is 

recommended

• Option to close popup

• Option to auto remove after x time

• Option setup conditions for when the 

popup is shown

• Option to for popup to contain, 

buttons, links, text, images, video, 

buttons and forms.

• Option to have multiple conditions 

set up to show different popups

Theme collection module Tabs module

Module that enables to show all other 

generic content modules in tabs.

Description

Functional

• Option to create 2-5 tabs

• Change text on tabs

Interaction

• By clicking tab, it will change to show 

content from tab and indicate which tab 

that is active

Module that enables editor to add 

collection of elements as a theme 

collection to feature curated content 

elements.

Description

Card elements

• Image 

• Headline

• Short text

• Button 

• Option for video icon

• Option to use Autoplay video on card

Interaction

• Image shall be clickable

• Internal and external links

• Downloads

• Video in overlay

• New or same tab

• Option to go to anchor on page

Functional

Popup corner module

Module that the enables to setup and show 

relevant forms.

Description

Functional

Core functionality to be defined by final choice 

of technology stack, however the support for 

the following is a requirement:

• Input text fields

• Dropdowns

• Check boxes

• Radio buttons

• Buttons

• Date selector

• File uploads

• Validation rules

• Error messages

• Confirmation page

Forms module

10-04-2024

Link to wireframe

https://x7bjf6.axshare.com/#id=yor3jw&p=generic_modules&g=1
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General embed module Table module

Module that enables setting up and show 

tables on main content pages.

Description

Functional

Module shall be usable in all column sizes, 

including 100% wide.

• Option to create table with X columns 

and Y rows

• Option to use alternate colors

• Option to use

• Option to use headers on columns

• Option to use headers on rows

Module that enables editor to embed 3 party 

functionality on content pages.

Description

Editors shall be able to embed content 

elements from third parties.

Embed module shall be usable in all column 

sizes, including 100% wide.

Examples

• Google maps

• Social feeds

• Charts and graphs

• YouTube

• Vimeo

Functional

Accordion content module

Module that enables showing all other 

generic content modules in accordions.

Description

Functional

• Option to create unlimited accordion 

elements

• Change text on tabs

Interaction

• By clicking an accordion element, it will 

open to show content from accordion 

element and indicate which element 

that is active

• By clicking an open accordion element, 

it should close again.

10-04-2024

Link to wireframe

https://x7bjf6.axshare.com/#id=yor3jw&p=generic_modules&g=1
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The Supplier shall provide the editor roles and permissions as 

outlined in pages 164-166, both included.

10-04-2024



Editor Roles
Editor roles 

We Supplier shall provide the following user roles, access levels and permissions:

164
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User roles:

Interact master admin Interact campaign admin Programmes

Interact Digital 

Communication Team 

(IDCT)

Self service permission to add and update:

• Basic programme info

• Programme information page

• Job postings

• Open and coming calls

• Request to have editor profile

Self service permission to submit for approval:

• News / Stories

Access method:

• Sectional editor admin access

Permission to add and update:

• All pages and content

• Tracking tools

• Quality assurance tools

• Installation of plugins etc.

• User access management

Permission to add, update and 

approve:

• All pages

Access method:

• Admin login

Permission to add and update:

• All campaign pages and content

• Tracking tools related to campaign

• Quality assurance tools

Permission to add, update and 

approve:

• All campaign pages

Access method:

• Sectional editor admin access

Permission to add and update:

• All pages and content

• Tracking tools

• Quality assurance tools

Permission to add, update and 

approve:

• All pages

Access method:

• Full editor admin

10-04-2024



System Support for Quality Assurance

Content validation and due diligence

The Supplier shall enable the Customer editors to: 

• Validate that programme data is up-to-date

• Validate that links are not broken

For this, the Supplier will deliver the following: 

• Ability to get overview over updated dates for all the 

programme pages (last updated date)

• System to support the check for broken links

Content approvals and revisions

The Supplier shall enable the Customer editors to:

• Approve and revise suggested content

• Check media size and quality

For this, the Supplier will deliver the following: 

• System supported workflow for approvals and revisions.

• System support for identifying too large or small uploaded media items
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The Supplier shall provide the following system support:



Programme Content Workflow – Editorial Article/Video

Example
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IDCT (Interact Digital 

Communication Team)

Programmes

Programme upload news / story
IDCT gets alert of new content 

for approval 

Editorial 

IDCT reviews / adjusts new 

submitted content

IDCT publishes content
Planning 

In system feedback / adjustment loop

Feedback content needs rework

In system information

10-04-2024

The Supplier shall deliver a system that allows for workflows such as the one described in the example shown in the 

graphic below



Evaluation and Metrics
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The Supplier shall set up an evaluation system for the website based on the specifications outlined from pages 

168 to 176, both included.



Approach: Google H.E.A.R.T Framework
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Google’s H.E.A.R.T framework is a metric framework that helps structure how the quality of the user experience and site performance 
is measured. H.E.A.R.T is an acronym that stands for Happiness, Engagements, Adoption, Retention and Task Success. 

Happiness
Focuses on overall user satisfaction. 

Engagement
Focuses on user engagement with things like use frequency, intensity, and depth of use

Adoption
Adoption is the measurement of new users of a period of time. This metric helps to quantify 
how well the site is attracting new users. 

Retention
This metric is based on keeping users for a specified amount of time, while also measuring the 

rate at which users are returning. On the flip side, it is sometimes referred to measure the 

failure to retain users which is referred to as a “churn rate”.

Task Success
The final metric “task success” measures things like how long it takes for search results to 

appear, the sign-up process or length of time to load a photo.

Inside out metrics

We have included a few additional proprietary metrics and that are more related

to stakeholder management and reporting.



Google H.E.A.R.T Framework
The Supplier shall set up and implement a system to track the results of the Interreg.eu website. This system shall follow Google’s H.E.A.R.T framework approach, as 

described on the table below: 
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Goals Signals Metrics

Happiness • Users are able to easily find the 

information they are looking for

• Users find the site to be easy to 

navigate 

• Users are consuming site content • No of page views per session

• Users are finding what they are looking for • Site search

• How many users are coming back multiple times • Revisits

Engagement • Users find the content to be 

relevant, understandable and 

enjoyable

• Spending time on the site • Time on page / Pageviews / Bounce rates

• Reads Interreg newsletter • Newsletter open rate

• Downloads relevant “take away” information • Downloads of material

Adoption • Users are attracted to the site and 

reoccurring users are increasing 

their level of engagement

• Following on social media • No. of SoMe followers

• Signing up for newsletter • No. of newsletter signups

• Creating a profile on interreg.eu • No. of profiles created

Retention • Users are coming back after first 

visit

• Users keep subscribing and 

following Interreg

• How many users are coming back multiple times • Revisits

• Cancelling newsletter subscriptions • Newsletter drop of rates

• Unfollow on social media • Social media unfollows

Task success • Users archive their goals • Finding and viewing content quickly • Search exit rate / success

• Are users giving up finding what they need • Exit rate / time on site

• Do the users understand



Gross Required Metrics
The Supplier will set up and implement a web analytics tool to track the following UX, conversion- and performance metrics 

for the Interreg website:
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Website metrics

Website analytics

• Core Web Vitals

• Bounce rates

• New users

• Return users (loyal)

• Landing pages

• Exit pages

• Top traffic sources

• Top device sources

• Site search

• Time on page and pageviews

• Subscribers, sign-ups and downloads

User experience 

• Page experience and clicks

SEO analytics

• Organic keywords ranking

• No of backlinks

Newsletter analytics

• Subscribers / Unsubscribe / Open Rates 

Proprietary website metrics

Website analytics

• Map Event Tracking (MAP) 

• User-CTR to programme sites

• Exposure to programme X



Website Metrics Specifications Detailed I
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Evaluation metrics (KPI’s)

Core Web Vitals

10-04-2024

What 

Core Web Vitals (CWV) is a set of quality 

signals introduced by Google in 2021 to 

measure the site and usability (in terms of 

speed and behaviour) through 

1) LCP (Largest contentful paint), 

2) FID (First Input Delay)

3) CLS (Cumulative Layout Shift).

Why

CWV brings an easy set of metrics to compare 

and set an initial standard of. CWV is very 

important as leaving the site before it has even 

loaded needs to be addressed as soon as 

possible. Having a fast site rules out any lack 

of performance due to a bad technical setup.

How

Any site and specific URL can be scanned 

through Google’s page speed tool on 

https://pagespeed.web.dev/

Bounce rates

What

The bounce rate is a percent-metric that tells 

how many of entry visitors to the site that 

leaves again before taking further action, 

hence the “bounce”.

Why

The bounce rate is a very strong indicator of 

people having a bad experience on the site 

which can be due to a number of reasons. 

Either the source have set wrong expectation 

(or the landing page could simply be wrong), 

the site was confusing to use (or information 

was lacking) or the page experience could be 

bad (maybe even useless) on small devices -

just to mention a couple of reason that could 

easily be discovered through a high bounce 

rate.

How

The web analytics tool provided by the 

Supplier shall deliver this information on page-

level so that each page can be evaluated.

New users

What:

“New users” covers users who have not 

visited the site before or not recently.

Why:

New users is an important metric in regards to 

knowing how well the site attracts new 

attention and more importantly which channels 

that brings in visitors. This metric combined 

with e.g. the bounce rate provides insights into 

how well we ‘speak’ to and take care of first 

time visitors.

How:

The web analytics tool provided by the 

Supplier shall deliver this information on page-

level so that each page can be evaluated.

Return users (loyal)

What

“Return users” covers users who have visited 

the site before or recently.

Why

Return users is a metric that provides 

information on, how many visitors that are 

revisits and hence indicates which parts of the 

site that brings the visitors back (for 

more/repeat information) or to continue their 

progress towards an end goal/conversion.

How

The web analytics tool provided by the 

Supplier shall deliver this information on page-

level so that each page can be evaluated. It 

shall also show the ratio between new and 

returning visitors.

The Supplier will set up and implement a web analytics tool to track the following metrics for the Interreg website:
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Evaluation metrics (KPI’s)

Landing pages
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What

A “landing page” is the single page (URL) that 

a user lands on entering the site. This could 

be the frontpage or a “deep” subpage the 

visitor have seen before and then bookmarked 

for a later revisit.

Why

The landing page insight gives valuable 

information on which pages the users see (for 

the first time – if new users), or which users 

revisit. Based on that it will be possible to 

analyse how well these pages “welcomes” 

new visitors and attracts revisits. 

How

The web analytics tool provided by the 

Supplier shall deliver this information on page-

level so each landing page can be evaluated.

Analyses shall be performed using a 

combination of bounce rates, time on site, 

conversion(s) and which initial traffic source 

brought the visitor to the site as well as the 

device they were using.

Exit pages

What

The “exit page” is the last single page (URL) 

that the visitor sees/interacts with before 

leaving the site (closes the window or going to 

another site).

Why

The exit page insight is vital to identifying if 

users leave certain pages more (or less) than 

expected. Hence indicating if the site serves 

relevant and useful info and increase the 

possibility to get ”conversions”, but if KPI’s are 

low, this metric can help identify where people 

are leaving the site and then optimise on that. 

How

The web analytics tool provided by the 

Supplier shall deliver this information on page-

level so each page can be evaluated. 

The tool shall show the “exit rate” which can 

be sorted to show the top pages visitors tend 

to leave the site from and hence identify pages 

that needs optimisation.

Top traffic sources

What

The “top traffic sources” tells which sites and 

media or other behaviour that brings users to 

the site. This can cover all social media 

channels, organic (from search engines, 

email-marketing, paid search, and direct 

(users who have bookmarked the site or 

enters the URL direct in the browser)).

Why

The traffic source is vital to identify which 

channels bring which types of users to the 

site. The source will bring users with very 

different intent and knowledge to the site, so to 

analyse on this, turning some channels up or 

down in regards of reaching the goals, is vital. 

The traffic sources will typically also lead to 

very different parts of the site as again user-

level will vary.

How

The web analytics tool provided by the 

Supplier shall deliver this information on page-

level so that each page can be evaluated. It 

shall also collect all sources in one view for 

easy comparison between similar traffic 

sources like organic traffic from Bing, Yahoo 

and Google, newsletters, programmes sites 

etc. 

Top device sources

What

The “top device sources” tells which devices 

users have used when they entered the site. 

These devices can be desk- and laptops 

which covers “large screens”, tablets and 

notebooks which covers “medium-sized 

screens” and mobile phones that covers “small 

screens”. 

Why

The device source is very important to be able 

to analyse on as the user experience can be 

very different from a large screen to a small 

screen. Knowing how each device type 

“performs” (based on the users average 

behaviour), makes it possible to identify 

scenarios to optimise on.

How

The web analytics tool provided by the 

Supplier shall deliver this information and 

collect all the device sources in views that 

makes comparison easy. This information 

shall also be available on page-level to identify 

if certain parts of the site are dysfunctional on 

certain screen sizes.

The Supplier will set up and implement a web analytics tool to track the following metrics for the Interreg website:



Website Metrics Specifications Detailed III

173

Evaluation metrics (KPI’s)

Site search
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What

The “site search” is a string of each search 

terms used by user on the site in the various 

search fields. 

Why

Knowing this search string provides insights 

on what information users are looking for the 

most (and apparently cannot find), gives input 

on what to display on the site in prioritised 

order or adding to the menu. It could also be 

related subjects that are not covered on the 

site, informing what additional content to 

provide.

How

The web analytics tool provided by the 

Supplier shall deliver this information in 

reports for each search field. The list of strings 

(search terms) should over time get shorter 

and shorter each month as we learn what is 

missing and ongoing including on the site

Time on page and pageviews

What

These two metrics provide information about 

how engaging the content is in relation to user 

expectations. The two differ as the use of 

content also differs. Some articles are long 

(and takes time to read) as other content (and 

flows) leads you through multiple pages.

Why

Knowing how long users stay on the site and 

how many pages they consume on average 

will make it possible to identify the best and 

worst performers, hinting at what content 

needs to be optimised. The usage pattern of 

the site will be different from page to page, so 

similar pages/content should be compared.

How

The web analytics tool provided by the 

Supplier shall collect this data on different 

levels, making it possible to analyse on 

(in)effective traffic channels (or campaigns), 

performance by device types, demographic 

metrics, location etc.

Subscribers, sign-ups and 

downloads

What

Subscribers and sign-ups are users who 

actively wish to follow Interreg activities and/or 

get latest news either by email or from social 

platforms. User can potentially create an 

account, hence showing a deeper wish for 

using the website on a more frequent level.

Why

Subscribers and sign-ups are important 

performance indicators as they collect the 

users that find our goal and purpose most 

useful. Taking good care of these makes them 

ambassadors for our goal as they will help 

spread the word by using our site coming back 

again and again themselves or on behalf of 

others.

How

The web analytics tool provided by the 

Supplier shall collect 

this (conversion) data on each form/element to 

be analysed on. Each form will have a 

conversion rate which usually differs from 

page to page it is displayed on (content 

aware). 

Page experience and clicks

What

Users often have very little time to know “what 

to do” on each page and most pages are not 

read, they are scanned. Hence users tend to 

click on what ”pops” and comes to their 

attention first which could lead them in an 

other direction of what the page was designed 

for. 

Why

To make the site perform at its best we need 

to know what comes to the attention of each 

user and what they (try to) click on. This will 

enable us to change colours, position of 

buttons or links (or replace whole content 

parts), to lead users in the right direction.

How

The web analytics tool provided by the 

Supplier shall deliver “heat-maps” with a visual 

presentation of how a single page is viewed 

(and in which order), letting the Customer to 

know what to change to provide users with the 

best experience. Also the tool shall provide 

insight on each button-click, how many 

percent clicks on each button and/or link. 

The Supplier will set up and implement a web analytics tool to track the following metrics for the Interreg website:
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Evaluation metrics (KPI’s)
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Organic keyword rankings (SEO)

What

This is the actual ranking (number) of each keyword in search engines like 

Google, Bing and Yahoo. They are given as position “1”, “2”, ”3” etc. 

counted from the top of the page 1. On page 2 the count continues from 

end of page 1.

Why

Having a top position on (primary) keywords can be the difference between 

success and failure as 70% clicks on the top 5 results in Google. Only 5% 

reaches page 2. Keywords will perform different as the intent behind each 

keyword is different based on the user. Primary, secondary and tertiary 

words should be found and analysed to make the correct grouping and 

hence form a strategy.

How

The web analytics tool provided by the Supplier shall collect these rankings 

from e.g. Google on a daily, weekly or monthly basis, serving the on a list 

with graphs to support development. These rankings show how the 

keywords position evolves and if things are going right. Looking at #1 for a 

keyword indicates what level our own page should be on in terms of 

content, media, links etc. to rank in the top as well.

Newsletter tracking

What

The performance of newsletter-campaigns have two steps. The first is how 

well the newsletter attracts users to read the content by being engaging 

and interesting, motivating them to read more on the website. The second 

part is how these users then interacts with the site (quality of the traffic), 

which is measured by the other points covered in this presentation.

Why

The users shall be measured in the first step by tracking 1) “open rates” 

which is the number of users who opened the mail in relation to how many 

it was sent to, and 2) The “click through rate” tells how many of the opens 

that lead to users visiting the website (through a link or button), and lastly 3) 

The “unsubscribe rate” which tells how many of the users the letter was 

sent to, unsubscribed from the list. These metrics make it easy to analyse, 

why some campaigns were interesting and which fell far from the target 

audience.

How

The newsletter-service provided by the Supplier shall collect this first step 

data on campaign-level for easy comparison and analysis.

The Supplier will set up and implement a web analytics tool to track the following metrics for the Interreg website:
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User-CTR to programme sites

What

These metrics should provide 

information on the number or 

percentage of users who click 

through to the programme websites 

from interreg.eu.

Why

This is a key metric to measure on. It 

can be analysed by the number 

(percent) who clicks button(s) or 

link(s) to the programme sites.

How

The web analytics tool provided by 

the Supplier shall collect this 

(conversion) data on each 

programme page, jobs, open calls , 

tracking the clicks of each button 

(click rate) and the number (percent) 

that exits. This information is relevant 

to show programmes that interreg.eu 

is providing traffic to their own 

programme websites.

The Supplier will set up and track the following proprietary metrics to continuously monitor site performance

Exposure to Programme-X

What

Each programme is displayed around the site on various related pages, based on different 

purposes. This metric will serve as insight on how many users has been exposed to the 

programme and how many actually clicked onward to the description-/presentation page of it.

Why

Having this metric makes is possible to identify the level of exposure each programmes has 

achieved on intereg.eu. This will serve as documentation what exposure each programme has 

achieved,

How

The web analytics tool provided by the Supplier shall collect relevant data on each programme, 

serving “impressions” (exposure) to each programme. One impression is triggered only when 

the program is in view on the screen, not only by page load (which would show “wrong” 

number as users might not scroll to the bottom and the programmes are present here).

All major content elements will be tagged with “programme” and thus the following elements 

should add to a “programme exposure” score.

• Views of programme detail page

• Views of news/story tagged to be related to programme

• Views of open call tagged to be related to programme

• Views of job tagged to be related to programme

Optimally data will be collected both on card and page level

It shall be possible to generate reports or see dashboards of “programme exposure score”

Map event tracking

What

The Map search-function enables on a large number of 

potential interactions, all aimed at making it easy to find the 

programme(s) that match the users’ needs and context.

Why

Measuring all these (micro) interactions with the map filter-

options, makes it possible to list the most commonly used 

conversion-paths. With these paths known, the map can be 

optimized to support these paths in easier navigation. 

The events / touchpoints in the map that should be tracked 

includes: 1) The search terms used in the search fields for 

both programme type and -geography. 2) Sub-tabs of 

programme type that groups programmes into categories. 3) 

“Read more”-click to individual programme-cards 4) Click on 

“Home”-button in map for reset of map-view, and 5) ”Reset 

filter”-buttons for clear of selections.

From prior metric covered, top device source, use of e.g. 

mobile vs. desktop can/will show big differences in 

performance/behaviour.

How

The web analytics tool provided by the Supplier shall collect 

these interactions on user/IP-level making it possible to group 

behaviour in most-used conversion paths (or other paths with 

different outcomes).
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The Supplier shall deliver the website based on a composable

architecture, following the technical specifications listed on page 

178.
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The Supplier will provide a “Composable architecture” for the Interreg.eu website. This is 

to ensure flexibility and to future-proof the website. 

The core belief behind “composable architecture” is that no single system or platform 

can do it all, and therefore it is better to build a “composition” of integrated systems and 

platforms. It is also commonly referred to as a “combined solution build” by a series of 

“best of breed” platforms – where best tools for the tasks at hand and selected and 

combined to form the full solution design.

“Best of breed” tools are referred to in this document as “Packaged Business 

Capabilities” (PBC’s), as they each solve a single business need and therefore have a 

limited responsibility in the combined solution.

The Supplier shall provide a solution consisting of the following PBC’s:

• Content Management System (CMS)

• Content Delivery Application (CDA)

• Identity Access Management System (IAM system)

• Newsletter platform

• Transactional email platform

• Cookie consent platform

• Web analytics platform

• Tool for creating and managing online forms

• Platform for handling images and video

• Platform for handling podcasts

Some technical platforms may contain several of the above PBC’s combined. All major 

functionality and data shall be exposed through a high quality, well documented API. All 

APIs shall be based on “open standards”.

Front end application

(Content Delivery Application)

Content Management System

(Content Management 

Application)

Identity Access 

Management System
Newsletter application

Transactional emails

Custom data & map Cookie consent 

platform
Tracking & analytics

Forms

Video

Podcasts
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The Supplier shall ensure the security of the Interreg.eu website by 

applying the technical specifications laid down on page 80. 
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The transmission of data from the servers/nodes to the clients (and the other way, from 

clients to servers) shall be secured and encrypted by the Supplier with the following 

requirements:

Hypertext Transfer Protocol Secure (HTTPS)

HTTP Strict Transport Security (HSTS)

HTTP 2 or better, HTTP 3

Both public facing UIs (the public website) and internal UI’s (UIs of the administrative 

PBC’s) shall comply with the above requirements.

Software and system updates

The Supplier shall implement a strict plan for keeping the software up-to-date. Security 

patches shall always be applied very quickly after they are released.

Backup and restoring

The Supplier shall design and implement a backup plan for data and configuration.

This shall include information about how, where and when data and configuration are 

backed up. Additionally, there should be a documented process and plan for restoring 

previous backups.

Access to admin-areas of the website

In general, all access to administrative areas of the different PBCs will be web-based. 

The Supplier shall put in place a multifactor authentication for users to access the 

website’s back-end to administer the site.

Additionally, the Supplier shall put in place network restrictions, like IP-restriction, only 

access through VPN, etc.
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The Supplier shall apply the technical specifications laid down on 

pages 182 and 183. 
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The most important PBC in the combined solution will be the Content Management 

System (CMS). This will be the future main system, and the “heart of the solution”. 

The CMS will be the system where most of the everyday work will be done by the 

editors. Generally, a traditional CMS consists of two main parts: 

The Content Management Application (CMA) and the Content Delivery Application 

(CDA). 

The CMA is the administrative system/web editor interface where the work of handling 

content is carried out by editors, while the CDA is responsible for templates and delivery 

of the webpages to the end-user. 

Headless CMS

The Supplier shall put in place a “headless CMS” setup in which the CMA and CDA will 

be fully separated. The headless CMS will come with a top-quality API (“API first”, open 

standards) for making data available for the future CDA.

The Supplier shall provide the best CMA and the best CDA (the best PBC’s) for the 

tasks at hand – that is an example of best-of-breed, separation of concerns and 

composable.

Software as a service or open source

The CMS shall be based on one of the these two categories:

• Closed source Software as a Service (SaaS) platforms

• Open-source platforms meant to be hosted and run independently on a suitable 

environment
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The Supplier shall provide a Content Management Application that complies with 

the following technical specifications: 

Many editors

Approximately 100 programme web editors shall have access to update the website via the CMS. The CMS 

system shall provide good support for differentiated user rights, and a large number of editors.

Editor approval flow

The editors shall be divided into different user roles with different responsibilities and permissions. The CMS 

shall support the approval workflow, so that the editors can be as effective as possible. 

Content references

The main parts of the CMS shall be content management and (simple) media management. The CMS shall 

provide a robust and intuitive way of creating and handling references between items (content and/or 

media). E.g. single references, multi references, optimally navigation between items through references and 

the ability to make sure that the editors do not unintentionally break references.

Media section – technical specifications:

The Content Management Application shall include the following specifications: 

• Editors shall be able to upload and manage items in the media section

• Items shall be organized in a folder structure, and the Supplier shall also include other ways of 

helping the editors, such as for example tagging and filtering.

• It shall be searchable - the media items shall be searchable through meta-data

Images – technical specifications: 

The Content Management Application shall include the following specifications: 

The CMS shall allow for simple image editing. The CMS shall allow editors to easily resize and 

optimise images.

Video and sound (podcasts) – technical specifications: 

The Content Management Application shall include the following specifications: 

• It shall allow to upload and manage video and sound files in different formats

• It shall allow to make references to external items (e.g. YouTube, Vimeo, Simplecast etc.)

• It shall allow to enrich items (references) with meta data. E.g. name, description, tags etc.

Forms

The editors shall be able to create and manage simple forms. The Content Management Application shall 

include the following specifications:

• It shall allow editors to create form fields of different types: Text, multi-line text, 

dropdown/select, radio button etc.

• It shall allow editors to selected the validation of the form fields. For example: Required, email, 

length etc.

• It shall include notifications. For example, when a form is submitted, a list of admins get alerts –

e.g. by e-mail

• Form submissions shall be accessible and editable for the editors

• Data from form submissions shall be accessible by API and possible to export into formats such 

as for example Excel-, JSON- or CSV-format

Tagging

Since tagging of items/content is a requirement in the frontend, the CMS shall natively support tagging of 

items (both content and media). This includes both internal tagging (for the editors use) and external (for the 

frontend).

Search

Search-based navigation for the editor: the CMS shall incorporate an internal search function in the CMA. 

Items (both media and content) shall be searchable based on tags and free text.

General 

The majority of the frontend is based on reusable modules. Because of that, the CMS shall have native 

support for reusable modules (also known as “blocks”, “modules”, “reusable content” etc.) 

The web pages will be composed of these modules, and therefore the CMS shall give the editors the tools 

to handle it. Additionally, the underlying data model of the CMS shall be extendable and changeable (as a 

“metadata driven CMS”), and it is required that the CMS gives the opportunity to extend and customise the 

data model without a lot of work.

Future single sign-on

The CMA shall have support for in the future to enable editors to sign into the admin interface via a single 

sign on solution. At the current point in time no single sign on solution exists in Interact. However, we expect 

a coming IAM to be external and based on industry standards such as Json Web tokens.
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The Supplier shall apply the technical specifications laid down on 

page 185.
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As per functional specifications, the Supplier shall provide a PBC for handling the 

sending of emails. These emails are grouped into two major categories:

• Mass mail sending (“newsletters”): The sending of the same emails to multiple 

recipients                    

• Transactional emails: The sending of one specific email, when a specific event is 

happening. For example: notification emails, confirmation emails etc.

The PBC provided by the Supplier shall comply with the following technical 

specifications for both newsletters and transactional emails:

SMTP-server: To send an email, a Simple Mail Transfer Protocol is required. This 

requires access to an SMTP-server. The Supplier shall ensure that: 

• Security is very strict. Spam-sending must not be possible

• It is possible to set up the SMTP-server, so that DNS-settings can whitelist the 

SMTP-server to send on behalf of the desired email addresses and domains

• Performance - the SMTP-server shall be able to send and deliver emails almost 

immediately, when request for sending is carried out

• The SMTP-servers shall have a high level of “trust” so that the emails sent by the 

server are not flagged as spam

Templates: The PBC shall provide a template system so that every mail generated and 

sent is a combination of data and a template from the PBC. The template system shall 

be with inheritance among the templates. The template system shall be built on a 

standard template language (and not in a proprietary language). 

The PBC shall collect data about what happens to the mails sent. This shall include, for

example:

1. Delivery: which emails were delivered, which e-mails were blocked, which e-

mails were marked as spam, etc.

2. Open rates: which emails were opened/read, and which emails were not

3. Links clicked: It shall be possible to get insights into which links were clicked

Analytics: The collection of data mentioned above shall be used in the ongoing 

analytics about e-mail sending. That requires that there is an UI in the management 

dashboard where key-metrics (like the one mentioned above) can be viewed.

The PBC provided by the Supplier shall comply with the following technical 

specifications for the newsletters specifically:

• The PBC shall make it possible to import and export recipients via, for example, CSV-

files.

• The PBC shall allow for recipients to be present on several newsletter lists

• The PBC shall include a metadata driven system allowing for the inclusion of 

additional information values. The recipients entry shall start by including name, email 

address, role and institution, but it shall be extendable, so that in the future, a 

recipient-entry can hold other values e.g. first name, last name, geographical area, 

gender, age etc. This is to support any future segmentation needs

• The PBC shall be able to segment recipients based on the recipient’s data

• The PBC shall contain a simple “rule-engine”, so that basic rules can result in 

addition to specific lists and segmentation, and the initiation of automated workflows

• The PBC shall allow the editors to schedule newsletter campaigns for future sending
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The Supplier shall comply with the technical specifications laid 

down on page 187.
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Release 3 sets the requirements for an Identity Access Management System. It is 

required that the system can handle user accounts to enable user login for a customised

experience. A PBC for IAM is required. 

The Supplier shall comply with the following technical specifications: 

1.The IAM shall comply with GDPR Regulation even if it only handles “non-sensitive 

personal information”.

2.The IAM shall encrypt all stored user data.

3.It is required that the user-records of the IAM system is metadata driven. All user 

records shall be extendable with meta-data. This includes, for example, names, 

descriptions, connections to organisations, images, preferences etc.

4.It is required that the user accounts in the IAM can be linked to social media accounts 

to enable “social login”

5.It is required that the IAM supports resetting passwords through email-correspondence

6.It is required that the IAM supports future multi factor authentication (MFA). 

7.It is required that the IAM supports authorization through an industry standard such as 

JSON Web Tokens (JWT)

8.It is required that the IAM supports future multiple user roles and user groups
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The Supplier shall comply with the technical specifications laid 

down on page 189.
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Enabling the users of the website to search for content is central in the functional 

specifications. To enable the desired search and filtering functionality, the Supplier shall 

include an internal search engine in the website. The Supplier shall approach this 

search engine as a dedicated PBC for searching. 

The Supplier shall deliver the following:

1. An indexed database: All the searchable content (i.e. content from the CMS) shall 

be stored and indexed in the search engine. When content/data changes in the 

CMS, the index shall be updated accordingly (close to real time) to always reflect the 

correct content/data.

2. The possibility to search from a platform perspective: The users-search 

shall be matched against index, and the search engine shall return a set of 

ranked results. This shall include: 

• Handle-free text

• Filtering and faceting

• Sorting of results

• Synonyms

• “Forgiving search”: Handling spelling mistakes, “typo tolerant”, etc.

3. Open and robust APIs to support the above. This shall include: 

• The API for indexing data. Create, update and delete data-records in the index.

• The API for carrying out searches against the index, and returning search results
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The Supplier shall comply with the technical specifications laid 

down on pages 191 and 192.
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The frontend application shall be a PBC handling templating, routing, presentation etc. 

The Content Delivery Application (CDA) will be a highly customised application.

The Supplier shall deliver a Content Delivery Application (CDA) with the following 

main specifications:

1.Stability and security so that the CDA will always be able to deliver the webpages to 

the users

2.Performance: The CDA will deliver the webpages as fast as possible to the end users. 

The solution shall be scaled for the following scenario: 

• 200,000 users yearly

• 1,000,000 page views yearly 

• Spikes in number of users in relation to campaign periods = 3-5 times the normal 

traffic

3. The CDA will not pose technical limitations regarding the frontend-code, so as to 

support responsive web design, Search Engine Optimization (SEO), Web Content 

Accessibility Guidelines (WCAG), User Interface (UI) and User Experience (UX)

4. The CDA shall allow for tracking of user interactions and monitoring

To ensure stability, security and performance, the Supplier shall put in place a 

distributed hosting. A distributed hosting means that the website is hosted on several 

mirrored nodes, so that the end-users of the website will always be physically close to a 

node.

The frontend application shall be hosted on a “Content Delivery Network” (CDN).

Browsers and device compatibility

The website shall be accessible and functional on all major screen sizes and devices. 

For that, the Supplier shall implement a responsive web design, and frontend-code 

which work in the following browsers (Up to 18 month old versions):

•Microsoft Edge 

•Google Chrome 

•Apple Safari

•Firefox

Accessibility

The website shall be accessible for disabled users. It is a requirement that the website 

complies with WCAG 2.1.
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Search Engine Optimisation (SEO)

The Supplier will comply with the following SEO specifications so as to obtain and 

maintain a good Google rank for the website:

The Supplier shall include the following general specifications to support SEO:

•No duplicate content

•Semantic correct HTML

•Title-tags, meta descriptions, microdata etc. implemented

•Title and alt attributes on links, images, videos etc.

•Responsive design - accessible on any screen size/device

•Performance

•The URL structure / sitemap

•The content of the website should be accessible even though the client is not executing 

JavaScript

•Correct redirects and indexing settings

The frontend application is required to pass a Google Core Web Vitals” (CWV) test, both 

on desktop and mobile devices. This includes the following 3 performance metrics:

•Largest Contentful Paint (LCP), which measures loading speed

•First Input Delay (FID), which measures page interactivity

•Cumulative Layout Shift (CLS), which measures visual stability

The Supplier shall provide a PBC for tracking and analytics to track visitors and users’ 

behavior. This data shall be used for future decisions and improvements. 

The Supplier shall comply with general cookie regulations in relation to user consent.

The Supplier shall use a cookie consent PBC. 
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The Supplier shall comply with the technical specifications laid 

down on page 194.

10-04-2024

Assorted



Development

Technical specifications

10-04-2024 194

When developing the website, the Supplier shall implement the following points: 

• Clean coding principles

This implies following standard conventions and avoiding duplication/repetition of 

functionality. The implementation shall be kept as simple and standard as possible in 

order to quickly adapt to future changes.

• Version control

Version control, also known as source control, is the practice of tracking and managing 

changes to software code. The Supplier shall use a GIT based version control with a 

defined branching strategy. It is a requirement in order to enable collaboration between 

developers while preserving efficiency. Version control shall also include infrastructure 

changes (Infrastructure as Code) for managing and provisioning infrastructure changes.

• Deployment

The Supplier shall have a well-defined, automated process for delivering new 

functionality from development to production, this shall also be defined in version 

control.

Future Integrations
As indicated in this document, the website shall follow a composable architecture. It is 

therefore a requirement for the Supplier to keep an updated documentation where each 

and every PBC in the combined solution is described. This description shall include the 

following:

• Which business needs does the PBC solve?

• Why was the PBC chosen? Description of known strengths and known weaknesses

• References/links to the PBC vendors documentation. If possible, both technical and 

functional documentation

• Is the PBC altered in any way from “standard”? If so, please describe

• How is the integration between the PBC and other PBC’s done? Describe the 

dataflows. Why and how dataflows are initiated. If something fails, what are the 

consequences and how can it be fixed?

Apart from this description, the Supplier shall also include in the documentation the PBC 

vendors detailed documentation of the API’s, as well as an updated diagram of the 

combined solution.

Translation module
The Interreg.eu website will only be in English. The Supplier shall add an on-site 

translation functionality to support non-English speaking visitors to understand the 

content.
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The Supplier shall comply with the technical specifications laid 

down on page 196.
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The Supplier shall reuse the existing Interreg map and sub-maps (SVG’s) that can be 

seen on the front page of the Interreg.eu website that is currently online. The Supplier 

shall avoid building any user interfaces for handling the creation and maintenance of 

these SVG’s. 

As indicated in this document under “Functional Specifications”, the Supplier shall make 

it possible to create references from the programmes (or more general: From the CMS 

items) to the NUTS 3 areas. The built-in features in the CMS shall be used to handle 

this. As an example: references from CMS items to media-items where each media-item 

represent a NUTS 3 area with the SVG attached.

The current map consists of a collection of “Scalable Vector Graphics” files (SVG files), 

each representing a region, also called an “Nomenclature of territorial units for statistics” 

area (NUTS area). The map is using NUTS regions at level 3, which at the time of 

writing adds up to 1166 regions. These 1166 files are combined into the full map we see 

on the current website.

The SVG files of the NUTS 3 regions have been created and maintained with the tool 

Mapplic (https://mapplic.com/).


