
Storytelling

Communication under IPA-CBC
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Talent
Myth

Photo by Eva Rinaldi from Sydney, Australia, 
CC BY-SA 2.0, via Wikimedia Commons

https://commons.wikimedia.org/wiki/File:Ed_Sheeran_%288507720597%29.jpg
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Everyday 
storytelling

Survey

Photo by Dex Ezekiel, CC, Unsplash
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We assume the others understand, 
but often they don’t
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Communication 
budget

Survey

Photo by Pixabay, CC
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Communication 
budget

Competition

Photo by Karolina Grabowska, CC, Pexels
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We are broke
and we speak weird
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Interreg Slam 2022

But we can
do better
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Organic reach of over 

120.000 people

Example:
Walk of Peace
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Storytelling
works

Because it appeals to the               

three types of learners

https://www.harvardbusiness.org/what-makes-storytelling-so-effective-for-learning/

https://newseu.cgtn.com/news/2020-04-29/The-pandemic-playbook-4-communicate-the-risks-PI8fPLhxwQ/index.html
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Storytelling
works

Because it's easy to 

remember and we want our 

stories to be retold

https://www.youtube.com/watch?v=WIOwFTr-6hA
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Storytelling is not
just fairytales

A common misconception is that 

storytelling must include phrases 

and style of classical fiction

Photo by Mikhail Nilov, CC, Pexels

https://newseu.cgtn.com/news/2020-04-29/The-pandemic-playbook-4-communicate-the-risks-PI8fPLhxwQ/index.html
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The three kinds 
of stories

1. Fiction in movies, books and games

2. Brand association, advertisement

3. Stories of knowledge

Photo by Mikhail Nilov, CC, PexelsPhoto by Charles Deluvio, CC, Unsplash

https://newseu.cgtn.com/news/2020-04-29/The-pandemic-playbook-4-communicate-the-risks-PI8fPLhxwQ/index.html
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Stories of knowledge 
potential audience

People who watch 

documentaries at 

least once per year 

ca. 100m in EU
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Storytelling is 
structure

Photo by Mikhail Nilov, CC, Pexels
Photo by Lindsay Henwood, CC, Unsplash

https://newseu.cgtn.com/news/2020-04-29/The-pandemic-playbook-4-communicate-the-risks-PI8fPLhxwQ/index.html
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Example – Project Starline

https://blog.google/technology/research/project-starline/

https://blog.google/technology/research/project-starline/
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Example – Interreg Slam 2022

https://www.facebook.com/InteractEU

https://www.facebook.com/InteractEU
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Bureaucratic 

language

Too much 

information

Solution oversell 

or mismatch

Common 
Mistakes
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Cooperation works

All materials will be available on:

Interact website
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