Activity Fields

P1 — Competitiveness and knowledge based Economy

OUTPUT (= project type)

USE of Outputs

( RESULTS |

SME Development

Cb production chains &
networks

Companies involved obtain new business partners and
increase their cb sales / turnover

Business support
services for cbc

Companies use information and coordination services for
facilitating their cb business activities

Cooperation of business
parks and centres

Project partners offer information services, access to
partners and markets which are used by clients and tenants

Joint development &
Upgrading of locations

Project partners will coordinate and optimise structure,
quality and attractiveness of locations, and will reduce /
avoide direct competition in cb context

Cb innovation system

Companies and clusters use services developed

(technology transfer, consulting services, B2B activities)

Framework for know-
ledge based economy

Common development of
themes of joint intererest

Project partners actively combine, upgrade and develop joint
knowledge, innovative technologies and processes, in
particular for regional actors and on regional themes

Development of joint
them. fields of strengths

Cbc of industrial clusters,
them. networks

Local and regional SME have cb access to new markets or
partners and increase their competitiveness on third markets

Fostering specific
regional strengths

Partners jointly develop and upgrade specific regional fields
of strengths in agriculture and food-production, process-
technologies and marketing

selected clusters and thematic
\networks )
(" . N\

Improved competitiveness of food-

Tourism Development

Basic strategy

Strategy provides an umbrella of the joint potential and is
used to select priorities for development of cb destinations

Improved competitiveness and

internationalisation of industrial
and SME sector

Improved levels of skills, qualifica- A
tion and cb mobility of employees

research

Increased level of technology
development, innovation and

e "
Increased competitiveness of

\processing and agricultural sector

e T
Packages for destinations

Product development

v

Project partner create new ch-tourism packages

Marketing activities

Project partner jointly tackle new (international) third-
markets and create jointly new marketing tools

=

Improved competitiveness of
locations, embedded in cb context

)-

(thematic, targeted) or based on m
\specific supply / resources) )

Facilitated access to third markets |
Improved destination management




